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Abstract

This paper examines the relation between downside macroeconomic risk and asset prices. Specif-
ically, I test the cross-sectional implications of alternative consumption-based asset pricing models
in which investor welfare is defined on deviations from reference points. My results support disap-
pointment aversion preferences in which the reference point is based on the certainty equivalent of
consumption growth (Gul (1991), Routledge and Zin (2010)). I find that a single-factor consump-
tion model with disappointment aversion can fit expected returns as accurately as the Fama-French
(1993) three-factor model. In contrast, I show that if the reference point is misspecified, downside

macroeconomic risk is not priced, and the reference-dependent model cannot fit expected returns.
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1. Introduction

A growing literature in economics and finance shows that investors worry about losses more than
they enjoy gains, i.e., downside risk matters. In these models with reference-dependent preferences,
gains and losses are evaluated relative to a reference point. Since reference points are not directly
observed, these models often make assumptions about the location of the reference states. For
example, in the loss aversion framework of Kahneman and Tversky (1979), the reference outcome
is current wealth (i.e., the status quo), but this choice of reference point is somewhat arbitrary and

not fully justified.

The recent literature has employed various reference-dependent models to improve the empirical
fit of the traditional asset pricing framework with symmetric preferences.! Typically, these models
use stock market returns as their main explanatory variable (e.g., downside CAPM)? and do not
empirically justify their choice of reference points. Moreover, despite the prevalent use of downside
CAPMs, reference dependent models that are based on downside consumption risk usually focus
on the equity premium and do not provide any results for the cross-section of expected returns.?
Motivated by these observations, this paper examines the relation between downside consumption
risk and the cross-section of expected returns. Specifically, I study reference point formation from

an asset pricing perspective, and test whether reference-dependent models with consumption risk

alone can explain the cross-section of expected returns.

A key innovation of this paper is that, in pricing the cross-section of expected returns, I consider
reference-based models that rely exclusively on consumption risk without resorting to additional
behavioral biases (e.g., narrow framing as in Barberis et al. (2001)) or additional explanatory vari-
ables (e.g., stock market returns as in Faragé and Tédongap (2014)). Focusing on consumption risk
is important for a number of reasons. First, according to the consumption-CAPM literature, con-

sumption growth should be able to explain the cross-section of expected returns (e.g., Lucas (1978),

'Epstein and Zin (1990), Benartzi and Thaler (1995), Barberis et al. (2001), Easley and Yang (2012).
2Ang et al. (2006), Ostrovnaya et al. (2006), Piccioni (2011), Lettau et al. (2013), Faragé and Tédongap (2014).
3Epstein and Zin (1990, 2001), Routledge and Zin (2010), and Bonomo et al. (2011).



Breeden (1979)). Second, and more importantly, despite the large number of results on downside
stock market risk, our knowledge about the cross-sectional implications of downside macroeconomic
risk is limited.* Therefore, by fitting reference-dependent models with consumption risk alone, this

paper sheds new light on the relation between the macroeconomy and asset prices.

Another important feature of this paper is that, instead of calibrating a single reference-
dependent specification, I estimate a number of models with alternative reference points for gains
and losses. This approach allows the data to decide on the significance of the various reference
points and identify the one that maximizes the fit of the consumption-based model. By comparing
models with alternative reference outcomes, this paper advances our understanding of reference
point formation and investor behavior. It also provides answers to the issues raised by Kahne-
man and Tversky (1991), who state that “A treatment of reference-dependent choice raises two

questions: what is the reference state, and how does it affect preferences ?7”

The starting point of my theoretical framework is Gul’s (1991) model of disappointment aver-
sion. In this model, investor welfare has three characteristics: (i) it is defined based on deviations
from reference levels, (ii) it is steeper for losses than for gains (asymmetric utility), and (iii) the
reference level is the certainty equivalent of the stochastic payoff. These characteristics imply that

disappointment aversion is described by utility functions with kinks (first-order risk aversion).?

In this study, I extend Gul’s static model to a dynamic setting following the generalized disap-
pointment aversion framework of Routledge and Zin (2010). In the dynamic model, preferences are
non-separable across time and the stochastic discount factor is a function of consumption growth
and lifetime utility, which is unobservable. Therefore, to estimate the disappointment model, I first
obtain an explicit solution for the wealth-consumption ratio in terms of the observable consump-
tion growth. This solution is based on the assumptions that consumption growth is predictable

and conditionally homoscedastic. I then use this solution and the Generalized Method of Moments

“Epstein and Zin (2001), Campanale, Castro, and Clementi (2010), Routledge and Zin (2010), and Bonomo,
Garcia, Meddahi, and Tédongap (2011) focus on the relation between downside consumption risk and the equity
premium.

Traditional preference specifications with smooth utility functions (e.g., CRRA or CARA) are usually referred
to as second-order risk aversion preferences.



(GMM) to estimate the disappointment aversion discount factor.

The key parameter in the disappointment model is the disappointment aversion coefficient,
which measures the asymmetry in investor preferences over gains and losses. To estimate this
parameter, I use a GMM system that jointly fits consumption growth moments, as well as Euler
equations for the risk-free asset, the stock market, and the six Fama-French portfolios sorted on
size and book-to-market. I find that the GMM estimates of the disappointment aversion parameter
are positive and statistically significant across all specifications of the disappointment model. For
the benchmark specification, in which risk and disappointment aversion coefficients are jointly
estimated, the estimate of the disappointment aversion parameter is approximately 7. This result
implies that investors penalize losses during disappointment events eight times more than losses

during normal times.

An important difference between Gul’s (1991) disappointment model and the generalized dis-
appointment aversion framework of Routledge and Zin (2010) is the location of the reference point.
In Gul, the reference point is equal to the certainty equivalent, whereas in Routledge and Zin the
reference point is a multiple of the certainty equivalent. Based on my empirical results, I cannot
reject the hypothesis that the reference point is exactly equal to the certainty equivalent as in Gul’s
original model. Therefore, my consumption-based asset pricing tests cannot distinguish between

Gul’s disappointment model and the generalized disappointment framework of Routledge and Zin.

After fitting the disappointment model, I compare its asset pricing performance against alter-
native consumption-based models (e.g., CRRA and Epstein-Zin). For these tests, I assess the size
of the pricing errors and employ several measures of fit such as the cross-sectional R?, the root

mean square error (RMSE), and the J-test (Hansen (1982)).

I find that the disappointment model is the only consumption-based model not rejected by the
J-test with a cross-sectional R? that is nearly 1. In fact, I show that a single-factor consumption-
based model with disappointment aversion can explain both the cross-sectional variation (R? =
99%) and the level of expected returns (RMSE = 0.3%). Furthermore, the fit of the consumption-

based disappointment model is comparable to the fit of the Fama and French (1993) three-factor



model (R? = 93%). This finding is important because structural models with consumption risk

typically perform much worse than return-generated factors.

In addition to comparisons with standard consumption models, I also compare the disappoint-
ment framework to models with alternative reference points for gains and losses. First, based on
the status quo assumption of Kahneman and Tversky (1979), I consider a specification in which
the reference point is equal to zero consumption growth. Second, I assume a model in which the
reference point is equal to expected consumption growth as in the expectation framework of Kdszegi
and Rabin (2006). Third, I consider a specification in which the reference point is last period’s con-
sumption growth. This reference point captures a quickly adapting reference outcome, as implied
by the evidence in Arkes et al. (2008).° Finally, I propose a specification in which the reference

point for consumption growth is a constant parameter estimated by GMM.

My results show that when the reference point is based on either the status quo, the expec-
tation, or the quick adaptation models, then the estimates for the price of downside consumption
risk are insignificant. In this case, the reference-dependent model is equivalent to the traditional
consumption-based framework with symmetric preferences (no reference points), and cannot ex-
plain the cross-section of expected returns. Similar results also hold when the reference point is a

constant estimated by GMM, implying that reference points adapt over time.

The explanatory power of consumption-based models with reference-dependent preferences lies
in the ability of these models to correctly characterize loss events in consumption growth, i.e.,
periods during which consumption growth is below the reference point. For the disappointment
model, these periods are called disappointment events and happen whenever consumption growth is
below its certainty equivalent. During the 1933-2013 period, disappointment events in consumption
growth occur with 14% probability and typically happen before or during recessions. Even though
disappointment periods do not always overlap recessions, I find that investors are quite sensitive to
disappointment events, i.e., periods of much-worse-than-expected consumption growth, and demand

high risk premiums for holding assets that underperform during these periods.

Setting the reference point equal to last period’s consumption growth can also be motivated by a status quo
model in growth rates.



In relation to disappointment events, loss events for the status quo model (zero threshold) occur
too rarely (6.2% probability) and ignore a number of loss events in consumption growth that are
important for asset prices (e.g., loss events in 1948, 1953, 1956, 1979, 1990, 1999). In contrast, loss
events for the expectation and quick-adaptation models, in which the reference points are expected
and last period’s consumption growth, respectively, happen too often (50% probability). In these
models, loss events in consumption growth include periods during which the stock market and the
economy is booming. These periods are not related to downside macroeconomic risk. Overall, I find
that the alternative reference-based models cannot explain the cross-section of expected returns as
accurately as the disappointment model because they do not capture loss events in consumption

growth that are important for asset prices.

My empirical findings also contribute to the ongoing discussion in the asset pricing literature
regarding the magnitude of the elasticity of intertemporal substitution (EIS). To identify the EIS
under the assumption of homoscedastic consumption growth, I include the variance of the risk-
free rate in the set of GMM moment conditions. Consistent with the findings of Hall (1988) and
Vissing-Jorgensen (2002), the EIS estimates for the consumption-based disappointment model are

less than 1 and range between 0.10 and 0.13.

Collectively, my results add to three strands of the asset pricing literature. First, I contribute
to the disappointment aversion literature that has considerably grown following the works of Ang,
Bekaert, and Liu (2005) and Routledge and Zin (2010).” Specifically, Routledge and Zin (2010) and
Bonomo et al. (2011) use consumption-based models with disappointment aversion to explain the
equity premium but do not provide any results for the cross-section of expected stock returns. In
contrast, Ostrovnaya et al. (2006) and Faragd and Tédongap (2014) conduct cross-sectional tests of
the disappointment aversion model but use stock market returns as a proxy for returns on aggregate
wealth. In this paper, I combine the contributions of Ostrovnaya et al. (2006) and Routledge and

Zin (2010) by explicitly solving for the value function in terms of consumption growth, and then

"Choi, Fisman, Gale, and Kariv (2007) and Khanapure (2012) examine portfolio choices, and Gill and Prowse
(2012) focus on effort provision. Delikouras (2014b) uses disappointment aversion to explain the credit spread puzzle.
Dolmas (2014) combines disappointment aversion with rare disasters, while Schreindorfer (2014) uses disappointment
aversion to price put options.



applying generalized disappointment aversion to the cross-section of expected returns.

An explicit solution for the value function in terms of consumption growth is significant for
a number of reasons. First, characterizing the pricing kernel in terms of aggregate consumption
forces the disappointment model to confront asset pricing moments using macroeconomic data
alone. Second, I find that, at the annual frequency, the consumption-based disappointment model
fits expected returns better than the disappointment model in which stock market returns are used
as a proxy for aggregate wealth returns. This is consistent with the evidence in Lustig et al. (2013)
who show that stock market wealth has different properties from aggregate wealth. In addition to
improving the fit of the disappointment model, the consumption-based solutions facilitate the joint
identification of the risk aversion coeflicient, the disappointment aversion parameter, and the EIS.
Finally, unlike previous results that rely on calibrations, by estimating the disappointment model, I
can identify actual disappointment events in consumption growth and examine the relation between

these events and macroeconomic conditions (e.g., recessions).

This paper also adds to the empirical asset-pricing literature. First, in terms of estimation, my
empirical framework jointly fits expected returns and consumption growth moments via a system
of GMM moment conditions. By jointly estimating Euler equations and consumption growth mo-
ments, I can map preference parameters directly into prices of risk and adjust standard errors for
parameter uncertainty in consumption growth dynamics. Second, in terms of inference, the GMM
objective function for the disappointment model is not differentiable, and therefore consistency
and asymptotic normality of the GMM estimates are not guaranteed. However, I show that the
disappointment model satisfies the conditions for consistency of non-differentiable GMM estima-
tors® because I assume that consumption growth is a continuous random variable. In contrast,
these conditions do not hold when consumption growth takes discrete values (e.g., Bonomo et al.

(2011)).

Finally, I extend the literature on reference-dependent preferences by showing that the location

of the reference outcome affects the empirical performance of these models. Instead of calibrating a

8See Andrews (1994) and Newey and McFadden (1994).



single reference-based model, my estimation approach allows the data to decide on the significance
of alternative reference points. Specifically, this is the first paper to show that, when the reference
outcome is based on either the status quo assumption of Kahneman and Tversky (1979), the
expectation model of K&szegi and Rabin (2006), or a quickly adapting reference point as implied
by Arkes et al. (2008), then downside consumption risk is not priced. In this case, the reference-
dependent model is equivalent to the traditional consumption-based framework with symmetric

preferences, and cannot explain the cross-section of expected returns.

2. Recursive utility with disappointment aversion

In this section, I introduce the generalized disappointment aversion discount factor, and obtain

explicit solutions in terms of aggregate consumption growth.

2.1 The Generalized disappointment aversion stochastic discount factor

Consider a discrete-time, single-good, closed, endowment economy in which there is no productive
activity. At each point in time, the endowment of the economy is generated exogenously by “tree-
assets” (Lucas 1978). Equity claims for these “tree-assets” are traded in complete markets free of
transaction costs. Disappointment averse investors are fully rational, face no restrictions on asset

holdings, and are characterized by identical homothetic preferences.

Under these assumptions, there exists a representative investor (Routledge and Zin (2010)) who

chooses consumption C; and asset weights {w;¢}7 ; to maximize her lifetime utility V;

=
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—_
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subject to 1 > 0(6“ — 1)1{d > 1} and the usual budget and transversality constraints. Lifetime

utility is strictly increasing in wealth, globally concave, linear homogeneous, and time-consistent,



since V; is increasing in V.7

The operator u; is the generalized disappointment aversion certainty equivalent, and [E; is
the conditional expectation operator. The term 1{V;y1; < du;} is the disappointment indicator
that overweights bad states of the world (disappointment events) and shows when investors feel

disappointed. The denominator in equation (2) is a normalization constant such that p;(ue) = pu.

The key parameter in the disappointment model is the disappointment aversion coefficient
0 > 0. This parameter measures the asymmetry in investor preferences over gains and losses. If
6 is positive, a $1 loss in consumption during disappointment periods hurts approximately 1 + 6
times more than a $1 loss in consumption during normal times. When 6 is zero, investors have

symmetric preferences, and the effects of first-order risk aversion vanish.

The constant 6 > 0 is the generalized disappointment aversion (GDA) parameter introduced
in Routlegde and Zin (2010). This parameter is associated with the threshold for disappointment.
According to (2), disappointment events happen whenever lifetime utility V;4; is less than some
multiple 0 of its certainty equivalent p;. In Gul (1991), ¢ is 1, and disappointment events occur
whenever utility falls below its certainty equivalent. On the other hand, according to the GDA
framework, disappointment events may happen below or above the certainty equivalent, depending

on whether the GDA coefficient § is lower or greater than 1, respectively.

The constant o« > —1 is the traditional coefficient of second-order risk aversion which affects
the piece-wise curvature of the utility function. The parameter 5 € (0, 1) is the discount rate. In
the deterministic steady-state of the economy, an additional $1 of consumption tomorrow is worth
$3 today. Finally, the EIS between two consecutive periods is given by 1%;:' The EIS measures the
responsiveness of consumption growth to changes in the real interest rate. The magnitude of the
EIS has important implications for asset pricing models. In Bansal and Yaron (2004), p is positive
and the EIS is greater than 1. In contrast, Hall (1988) and Vissing-Jorgensen (2002) find that p is

negative, and that the EIS is less than 1.

9In relation to alternative reference-dependent models, the disappointment aversion does not violate first-order
stochastic dominance or transitivity of preferences (Gul (1991)).



Based on the recursion of equation (1), the GDA stochastic discount factor is given by!®

C p—1 Vi 14+01{Viy1 < 6
Mtﬁ?? :5< t+1> [ t+1 {Vita it } (3)
Mt(

Cap
C Vit1; Vi < 5#1&)} [1 =007 = 1)1{d > 1} + 05 E[1{ Vi1 < dpe}]d

Mtﬁgf adjusts expected values by taking into account investor preferences over the timing and risk

of stochastic payoffs. The first term in equation (3) corrects for the timing of uncertain payoffs
which occur at a future date (resolution of uncertainty). The second term adjusts future stochastic
payoffs for investors’ dislike of risk (second-order risk aversion). When investor preferences are time-
additive (« = —p), adjustments for time and risk are identical and the second term is identically

equal to 1.

The third term in equation (3) is the novel term in the stochastic discount factor due to disap-
pointment aversion. This term adjusts stochastic payoffs for investors’ aversion to disappointment.
The GDA term distorts probability weights by shifting more mass to disappointment events, namely
states of the world in which lifetime utility V;41 is less than some multiple § of its certainty equiv-
alent . If investors are disappointment neutral (§ = 0), the disappointment term is identically

equal to 1.

According to the expression in (3), the GDA discount factor is a function of the observable
consumption growth and the unobservable lifetime utility because household preferences are not
separable across time. Epstein and Zin (1989) and Routledge and Zin (2010) show that these
lifetime utility terms can be replaced by returns on aggregate wealth. In the next section, I use the
methodology in Bansal and Yaron (2004) and the price-dividend log-linearization of Campbell and

Shiller (1988) to express returns on aggregate wealth in terms of aggregate consumption growth.

2.2 Explicit solutions for the GDA stochastic discount factor

To solve the GDA discount factor in terms of consumption growth, I assume that consumption

growth follows an autoregressive process (AR(1)) with constant volatility and i.i.d. N(0,1) shocks

Hansen et al. (2007), Routledge and Zin (2010), and Appendix A here.



Act-‘rl = Mc(l - (250) + ¢cAct + V 1- ¢gacec,t+1~ (4)

The parameters ji., 02, and ¢ are the unconditional mean, variance, and first-order autocorrelation
for consumption growth, respectively.!! Even though the AR(1) process is quite standard in the
asset pricing literature (e.g., Mehra and Prescott (1985), Routledge and Zin (2010)), I verify whether

this assumption is valid while estimating the disappointment model.

Recent results in asset pricing (e.g., Bansal and Yaron (2004), Bonomo et al. (2011)) rely
on unobservable persistent state variables or time-varying volatility to characterize the consump-
tion growth process. Although persistent state variables and time-varying volatility are plausible
assumptions, these assumptions are hard to detect empirically, at least at the annual frequency,
due to limited time-series observations. For the same reason, it is difficult to jointly estimate
Euler equations and a heteroscedastic model for consumption growth. Therefore, I consider a ho-
moscedastic process for consumption growth as in Routledge and Zin (2010) to facilitate the joint
estimation of expected returns and consumption growth moments. Next, I use the AR(1) process

for consumption growth to derive explicit solutions for the GDA discount factor.

2.2.1 Explicit solutions for the wealth-consumption ratio

Based on my assumptions for consumption growth, I can obtain an empirically tractable version of
the GDA stochastic discount factor in which unobservable lifetime utility is replaced by observable

consumption growth.

Proposition 1: Given the AR(1) assumption for consumption growth in equation (4), the log

price-dividend ratio for the claim on aggregate consumption (p.: = log %;t) is affine in consumption

HT¥or ¢. = 0, the AR(1) models nests the i.i.d. case. The AR(1) framework in (4) can easily be extended to vector
auto-regressive processes.
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where k¢, ke € (0,1) are linearization constants for returns on aggregate wealth and N(.) is the

standard normal c.d.f.

Proof: See Appendiz A.

The parameter pu, is the constant term in the log price-dividend ratio. It depends on the

rate of time preference () and the unconditional mean for consumption growth (u.) adjusted for

persistence (fﬁt‘f;&) and disappointment (#fmc\/l - ¢gac). The constant ¢, is the sensitivity
of the log price-dividend ratio to consumption growth, and its sign depends on the magnitude of
the EIS. If the EIS is greater than 1, ¢, is positive, and the log price-dividend ratio for a claim on

aggregate consumption is pro-cyclical. In contrast, if the EIS is less than 1, the log price-dividend

ratio for a claim on aggregate consumption is counter-cyclical.?

Finally, d; in equation (5) is the disappointment threshold for consumption growth shocks,
and is the solution to a fixed-point problem. In Appendix A, I show that the solution to the
fixed-point problem exists and is unique. Moreover, for reasonable values of «, 6, and ¢, d; is
negative. Essentially, the disappointment threshold d; shows how many standard deviations below
the mean consumption growth must fall before investors experience disappointment. For instance,
my estimation results suggest that d; is approximately -1. This value implies that disappointment

events occur whenever consumption growth drops more than one standard deviation below its

2Even if the log price-dividend ratio for the claim on aggregate consumption is counter-cyclical, the log price-
dividend ratio for the stock market or any other asset can still be pro-cyclical (Bansal and Yaron (2004), p. 1485).
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conditional mean. An important difference between the disappointment model in this paper and
the one in Routledge and Zin (2010) is that here, the GDA certainty equivalent does not depend on
the EIS parameter p because Proposition 1 expresses returns on wealth in terms of consumption

growth.

An immediate implication of Proposition 1 is that the GDA stochastic discount factor from (3)

can be written as

MR = (6)
a+
exp|logf + (P - 1)Act+1 + ﬁ[#c(l - ¢c) +d; V1- ¢g0'c - ACt+1 + ¢cACt]}
14+ 91{A6t+1 < (1 - ’ic,lgbc)logé + Mc(l - ch) + d)cACt +dy V 1- (;S%O-C}

X .
1 -0 —1)4 00 Ei[1{Acty1 < (1 — Ke10e)l0gd + pe(1 — ¢c) + deAct + diy/1 — ¢p20.}]

The GDA discount factor in equation (6) corrects expected future payoffs for time, risk, and
disappointment similar to the discount factor in equation (3). The crucial difference between
the two expressions is that, in (6), unobservable lifetime utility is expressed in terms of observable
consumption growth. For instance, the geometric innovation in lifetime utility (V}H / ut(\/;Jrl)) in
equation (3) is replaced by an arithmetic innovation in log-consumption growth. This arithmetic
innovation is amplified by consumption growth persistence (ﬁlmc) to capture the long-term

aspect of lifetime utility.

2.2.2 Disappointment events in consumption growth

Another implication of Proposition 1 is that disappointment events can be expressed in terms of
consumption growth rather than lifetime utility. According to the expression in (6), the disappoint-
ment threshold is equal to the certainty equivalent for consumption growth adjusted for the GDA

parameter §

Aciy1 < (1= keade)logd + pe(1 — de) + pcAcr + din/1 — P2oe. (7)

12



For § = 1, the threshold for disappointment is exactly equal to the certainty equivalent for con-

sumption growth as in Gul (1991)

ACtJrl < Mc(l - ch) + ¢cAcy + dy vV1-— ¢20c- (8)

The expressions in (7) and (8) imply that disappointment events occur whenever next period’s
consumption growth is less than some quantity that depends on current consumption growth.
At first glance, this result looks similar to the habit model (e.g., Campbell and Cochrane (1999)).
However, the threshold value for disappointment events, i.e, the certainty equivalent of consumption
growth is forward-looking. Moreover, in Campbell and Cochrane’s habit model, consumption never
drops below its habit; otherwise, marginal utility becomes infinite. On the other hand, in the
disappointment model, periods during which consumption growth falls below its certainty equivalent

are particularly important for asset prices.

2.3 The risk-free rate

A general equilibrium model should be able to fit expected asset returns as well as key moments
for the risk-free rate. Based on the explicit solutions for the GDA discount factor, I can express

the one-period risk-free rate as a function of consumption growth

T+t = —10gB + [He(l = dc) + deAci](1 = p) — hi(oc) — ha(?), 9)

where hi and ho are real functions which capture the precautionary savings motive. Precautionary
savings are affected by both risk and disappointment aversion. The traditional risk aversion term
(ha(c?)) depends on the variance of consumption growth, while the disappointment aversion term
(h1(o¢)) depends on consumption growth volatility (o.) due to first-order risk aversion. I will use

the equilibrium condition in (9) to identify the EIS parameter p.

13



3. Data and estimation methodology

In the previous section, I solved the GDA stochastic discount factor in terms of consumption
growth. In this section, I describe the data and the statistical methodology used to estimate the

disappointment model.

3.1 Data

For the empirical analysis, I use annual data because annual consumption and population measures
are more accurate than quarterly or monthly estimates. My sample spans a period from December
31, 1933 to December 31, 2012. Personal consumption expenditures (PCE) and PCE index data
are from the BEA. Per capita consumption expenditures are defined as services plus non-durables.
Each component of aggregate consumption expenditures is deflated by its corresponding PCE price

index (base year is 2009).

Population data are from the U.S. Census Bureau and recession dates are from the NBER. Asset
returns, factor returns, and the risk-free rate are from Kenneth French’s (whom I kindly thank)
website. Stock returns and interest rates are all in real terms and have been adjusted for inflation
by subtracting the growth rate of the PCE price index. Finally, I follow the “beginning-of-period”
convention, as in Campbell (2003) and Yogo, (2006), because beginning-of-period consumption

growth is better aligned with stock returns.

Table 1 shows summary statistics for consumption growth, the risk-free rate, and equity returns.
According to these results, the average risk-free rate is almost zero, while both consumption growth
and the risk-free rate exhibit some persistence. The average stock market return is equal to 7.17%
and the stock market Sharpe ratio is 0.38. Finally, the value premium over the 1933-2012 period

is 4.58% and the size premium is 2.14%.
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3.2 Estimation methodology

The structural parameters to be estimated are the discount rate 3, the EIS parameter p, the risk
aversion coefficient «, the disappointment aversion parameter 6, and the GDA coefficient . The key
feature of disappointment aversion is that the reference point for disappointment d; is endogenous.
According to the expression in (5), dy is identified once preference parameters and consumption

growth moments have been estimated.

Following Bansal et al. (2013), my analysis focuses on value-weighted portfolios sorted on size
and book-to-market (B/M). Ever since Fama and French (1993, 1996) documented that size and
B/M capture most of the cross-sectional variation in equity returns, much of the asset pricing
literature has focused on explaining the size and value factors. Because I jointly estimate Euler
equations and consumption growth moments with a limited time-series sample, I am forced to
consider a small cross-section, such as the 2 x 3 size-B/M sort.!? T also consider the stock market
portfolio and the risk-free rate as part of my test assets. Empirical asset pricing tests typically
focus on the cross-section of expected returns, ignoring the moment conditions for the mean and
variance of the risk-free rate. Nevertheless, these conditions are important for identification and
constitute an additional hurdle for asset pricing factors. For instance, Ahn et al. (2003) discuss the
importance of including the risk-free rate as a test asset to fix the mean of the stochastic discount

factor at a reasonable level.

3.2.1 GMM moment conditions

Estimation is conducted via GMM (Hansen and Singleton (1982)). The GMM conditions are the

unconditional moments for consumption growth and the unconditional Euler equations:

BEstimation results for 25 size-B/M, 10 size, 10 B/M, 10 earning-to-price, equal-weighted portfolios, nominal
returns, as well as results for the post-war period are available upon request.
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The vector z; is the vector of consumption growth and asset returns and z is the vector of model
parameters . The derivation of the unconditional Euler equations is discussed in Appendix A. I
consider unconditional moments for two reasons. First, I have limited time-series observations.
Second, given the homoscedasticity assumption for consumption growth the model is not really

designed to produce realistic time-variation in conditional moments.

For my empirical tests, I use the first-stage GMM because, according to Cochrane (2001) and
Liu et al. (2009), the first-stage GMM preserves the economic structure of the GMM objective
function. Hayashi (2000, p. 229) also discusses the small sample properties of GMM estimators

and suggests the use of first-stage GMM in small samples.

The structural parameters are estimated by minimizing the sample analog of the GMM objec-

tive:

min E[g(z, z)]' W E[g(z, x)]. (11)

{z}

Moment conditions are weighted by a prespecified diagonal matrix W whose first six diagonal ele-
ments are large numbers (10%) and the remaining elements are equal to one. This is done for two
reasons. First, moment conditions have different scales because the GMM system includes both
consumption growth and asset pricing moments. Second, overweighting consumption moments
ensures that the various asset pricing models are not fitting expected returns by inflating the vari-

ability or the persistence of the consumption growth process. Essentially, the suggested weighting
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scheme tests whether the various asset pricing models can explain the size and B/M portfolios while

perfectly fitting key moments for consumption growth, the risk-free rate, and the stock market.

Finally, using the definition of covariance and the unconditional Euler equations from the ex-

pression in (10), I can generate fitted expected returns E[R; ], as follows:

. . 1 .
E[R; ¢41] = E[Rf441] — Ai]COV[Ri,t—f—l — Ryfyr1, My (12)
tt41

To assess the asset pricing performance of the various consumption models, I employ several mea-
sures of fit: the cross-sectional R?, the cross-sectional root mean square error (RMSE), and the
J-test (Hansen (1982)).'* The cross-sectional R?s and the RM SFE are calculated for the market and
the six size-B/M portfolios to maintain consistency across models for which consumption growth

moments or the volatility of the risk-free rate are not part of the GMM moment conditions.

3.2.2 Identification

According to the solution for the GDA discount factor in equation (6), joint identification of the
risk aversion and EIS parameters is difficult. However, based on the expression for the risk-free
rate in equation (9), the variance of the risk-free rate depends only on the variance of consumption

growth through the inverse of the EIS, since
Var(ryi) = (1 —p)2¢2Var(Acy). (13)

This condition allows me to identify p using the variance of the risk-free rate and my assumption that
consumption growth is a conditionally homoscedastic AR(1) process. Even though the expression

in equation (13) is quadratic in p, I can use the restriction p < 1 to identify unique solutions. For

4 The expressions for the cross-sectional R? and the RM SE are given by

S (BlRu] = BlRi)?
E L BlRe) — & S, BlRy)?

E[R;,:] are sample expected returns, and ]]:Z[g(:ct, x)] is the vector of average pricing errors from equation (11).

R =1-

and RMSE = \/%I@[g(zt, x))'E[g(z:, )], respectively.
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instance, Var(rg 1)/ (¢2Var(Ac;)) is approximately 36 in the data, which means that p is either

-5 or 7. However, the positive solution cannot be accepted because p has to be lower than 1.

Delikouras (2014b) and Dolmas (2014) show that joint identification of the risk and disappoint-
ment aversion parameters is difficult when the equity premium is the only test asset. To address
this concern, I follow Ostrvonaya et al. (2006) and first estimate the disappointment model for a set
of prespecified risk aversion parameters (« € {—1,1,3}). The first set of results suggests that joint
estimation of 6, and « is feasible due to the inclusion of the risk-free asset and the six size-B/M
portfolios in the set of test assets. Therefore, in a second set of tests, the risk aversion coefficient is
jointly estimated with the rest of the parameters. Finally, since the price for a claim on aggregate
consumption is unobservable, I assume that the linearization constant k.; from equation (5) is
equal to the rate of time preference 5. This assumption is true for log-time preferences when p is

zero and the KIS is equal to 1.

3.2.3 Consistency and asymptotic normality

Establishing consistency and asymptotic normality for the disappointment model is challenging be-
cause the GDA discount factor in equation (6) is not continuous and the GMM objective functions
is not differentiable. However, Andrews (1994) and Newey and McFadden (1994) show that, for
non-continuous estimators, continuity and differentiability of the GMM objective function can be
replaced by the less stringent conditions of continuity with probability 1 and stochastic differen-
tiability.!> As shown in Appendix B, both of these conditions are satisfied by the GDA stochastic
discount factor because I assume that consumption growth and stock returns are continuous random
variables with a well-defined moment generating function. In contrast, the consistency arguments
in Newey and McFadden for non-differentiable GMM estimators might not hold for disappointment

models in which the state-space for consumption growth is discrete (e.g., Bonomo et al. (2011)).

Finally, confidence intervals and test statistics have been estimated using Kunsch’s (1989) block

bootstrap method, which is described in Appendix C. This method addresses some practical issues

5Theorems 2.6, 7.2, and 7.3 in Newey and McFadden (1994).
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with non-continuous GMM estimation that are discussed in Appendix B. Hypothesis testing is
conducted based on 95% confidence intervals instead of standard errors or t-statistics because the
bootstrapped distribution of the estimated parameters is not symmetric. Next, I use the GMM

framework to estimate the disappointment model.

4. GMM results for the consumption-based GDA discount factor

For the first set of empirical tests, I estimate the GDA discount factor from equation (6) using the
consumption growth moments, the mean and volatility of the risk-free rate, and the Euler equations
for the stock market and the six size-B/M portfolios. I also estimate two alternative consumption
models: the Epstein-Zin (Epstein and Zin (1989)) and the CRRA specifications (Mehra and Prescott
(1985)). These models are nested by the GDA model. For example, investors in the Epstein-Zin
model are disappointment neutral (§ = 0), while, in the CRRA model, investors are disappointment

neutral and the risk aversion parameter is equal to the inverse of the EIS (o = —p).

Following Ostrovnaya et al. (2006), I first estimate five different versions of the disappointment
model (GDA(1) - GDA(5)) based on prespecified values for the risk aversion parameter (o €
{—1,1,3}). This is done to address possible identification concerns regarding the joint estimation
of the risk and disappointment aversion coefficients. For the first GDA specification (GDA(1)), I
set a equal to -1 and assume a = —p to test the performance of a disappointment model in which
investors are disappointment averse but risk neutral. For this specification, the EIS is infinite
and the fitted volatility of the risk-free rate is zero. Finally, for the first two GDA specifications
(GDA(1) and GDA(2)), I set the threshold for disappointment is exactly equal to the certainty

equivalent (0 = 1) as in Gul (1991). The results for the first set of tests are shown in Table 2.

4.1 Risk preferences

The key parameter in the GDA discount factor is the disappointment aversion coefficient 6. The

estimates of # in Table 2 are positive, with values ranging from 7.608 to 9.970. According to the
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expression for the GDA discount factor in equation (6), when 6 is equal to 7.608, investors penalize
losses during disappointment events 8.608 times more than losses during normal times. Moreover,
based on the 95% confidence intervals, I cannot reject the hypothesis that the aggregate investor is
disappointment averse, since the estimates of disappointment aversion coefficient are statistically
significant across all GDA models. Finally, the results in Table 2 document a substitution effect
between disappointment aversion and risk aversion. For example, the disappointment aversion
estimates decrease monotonically from 9.970 in GDA(3) to 7.608 in GDA(5) as the risk-aversion

parameter increases from -1 to 3, respectively.

The results for the GDA models are consistent with Routledge and Zin (2010) who set 6 equal
to 9. However, the 6 estimates in Table 2 are not consistent with experimental evidence at the
micro level. For instance, in portfolio choice problems, Choi et al. (2007) find disappointment
aversion coefficients that range from 0 to 1.876 with a mean of 0.390. Similarly, using experimental
data on real effort provision, Gill and Prowse (2012) estimate disappointment aversion coefficients

that range from 1.260 to 2.070.

The different estimates of the disappointment aversion parameter at the micro and macro levels
can be explained by the fact that, at the aggregate level, the disappointment aversion parame-
ter probably depends on the homoscedasticity assumption for consumption growth. Specifically,
disappointment models that assume heteroscedastic consumption growth are able to match asset
pricing moments using reasonable magnitudes for the disappointment aversion parameter. For ex-
ample, Bonomo et al. (2011) consider a stochastic variance process for consumption growth, and
set 6 equal to 2.33. Delikouras (2014b) also uses time-varying volatility for consumption growth
and fits asset prices with a disappointment aversion parameter equal to 1.439. However, I cannot
jointly estimate Euler equations and a heteroscedastic model for consumption growth using annual
data. Therefore, in this paper, I follow Routledge and Zin (2010) and assume constant volatility

for consumption growth to facilitate the empirical analysis.

An important feature of the disappointment model is that reference points for gains and losses

are endogenous and are based on the certainty equivalent of consumption growth. For the GDA
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models (1) and (2) in Table 2, the GDA parameter ¢ is set equal to 1 as in Gul (1991). In contrast,
d is unrestricted for the GDA models (3) - (5) as in Routledge and Zin (2010). According to the
results in Table 2, my empirical setting cannot distinguish between Gul’s disappointment model
and Routledge and Zin’s generalized disappointment theory. Specifically, for the GDA models (3)
and (4), the point estimate of ¢ is 0.997 whereas for the GDA(5) model the GDA estimate is 1.000.
Moreover, based on the confidence intervals in Table 2, it is difficult to rule out the hypothesis that

¢ is equal to one.

In addition to the GDA coefficient §, the disappointment threshold is also affected by the param-
eter dy, which, according to equation (5), is a function of preference parameters and consumption
growth moments. The estimates for d; in Table 2 range from -0.923 to -0.789. These results imply
that, on average, investors feel disappointed whenever consumption growth is less than 0.8 standard
deviations below the mean. The results in Table 2 also show that the disappointment threshold
and the probability of disappointment events increase monotonically as the estimates of the disap-
pointment aversion coefficient decrease. For instance, in the GDA(3) specification, # is 9.970 and
the probability of disappointment events is 10%, whereas in the GDA(5) model, 0 is 7.608 and the

probability of disappointment events increases to 14%.

Overall, according to the results in Table 2, the estimates of the disappointment aversion coeffi-
cient are economically and statistically significant across all the GDA specifications. However, the
magnitude of these estimates depends on the prespecified values for the risk aversion parameter.

Next, I discuss the estimates of the EIS and the discount rate.

4.2 Time preferences and consumption growth moments

An important question in the consumption-based asset pricing literature is whether the EIS is
lower or greater than 1. Estimating the EIS in models with non-separable preferences is not trivial
because, according to the expression in (6), o and p cannot be separately identified. However, if
consumption growth is predictable and homoscedastic, then the EIS can be identified using the

moment condition for the variance of the risk-free rate in equation (13). The estimates of p in
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Table 2 are negative, with values ranging from -8.280 to -5.122, and are statistically significant
across all the GDA specifications. Based on the estimates for p, the EIS ranges from 0.10 to 0.16.
These values imply that, when the risk-free rate increases by 1%, consumption growth increases
by approximately 0.10% to 0.16%. These results are consistent with the findings in Hall (1988),
Vissing-Jorgensen (2002), and Yogo (2004b), who report that the EIS is much less than 1. In
contrast, Bansal and Yaron (2004) and Bansal, Dittmar, and Lundblad (2005) assume that p is

positive and that the EIS is greater than 1.

The estimate for the discount rate 8 in the GDA(1) model is 0.998. This means that, in the
deterministic steady-state of the economy, $1 of consumption tomorrow is worth $0.998 today. The
estimates of 8 for the rest of the GDA specifications (GDA(2) - GDA(5)) are greater than 1 (5
= 1.067 - 1.092). However, according to the discussion in Piazzesi and Schneider (2006), discount

rates in non-separable models can be greater than 1.

Finally, Table 2 shows estimation results for the consumption growth moments. Expected
consumption growth is 2.169%, consumption growth volatility is 1.516%, and the autocorrelation
coefficient for consumption growth is approximately 0.300. These results imply that consumption
growth exhibits some persistence and is probably not an i.i.d. process. These consumption growth
moments are almost identical across all GDA specifications, and are all statistically significant at
the 5% level. Further, the GMM estimates for consumption growth moments are very similar to
the stand-alone calculations from Table 1. For example, in Table 1, expected consumption growth
is 2.167%, consumption growth volatility is 1.556%, and the autocorrelation coefficient is 0.371.

Next, I discuss results for the Epstein-Zin and CRRA models.

4.3 GMM results for the CRRA and Epstein-Zin models

Table 2 shows estimation results for the CRRA and Epstein-Zin models in which investors are
disappointment neutral. In the CRRA model, the risk aversion estimate is 7.218 and the EIS is
1/(1 + 7.218) = 0.121 since, in this model, the EIS is equal to the inverse of the risk aversion

coefficient. Nevertheless, based on the 95% confidence interval, I cannot reject the hypothesis that
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the risk aversion parameter for the CRRA model is statistically equal to zero. Contrary to the
CRRA specification, in the Epstein-Zin model, preferences over risk and time are characterized by
different parameters. Consistent with the results in Routledge and Zin (2010), the risk aversion
coefficient in the Epstein-Zin model is statistically significant and equal to 38.369. This estimate is
four times greater than the risk aversion parameter in the long-run risk framework of Bansal and

Yaron (2004).16

To explain the difference between the risk aversion estimate for the Epstein-Zin model in Table
2 and the one in the long-run risk model of Bansal and Yaron (2004), consider the following

approximation for fitted expected log-returns according to the Epstein-Zin model'”

—(=2e _11-p)A
E[Rii+1 — Ryy1] = —Cov(e (e 17e ?) Ct+1,Ri,t+1 — Rf,Hl). (14)

If the persistence in consumption growth ¢. is high enough that 1 — x.1¢. ~ 0, the Epstein-
Zin model in equation (14) can generate large equity risk premiums, even if the coefficient of risk
aversion « is low. If, additionally, p is positive, the effects of the consumption growth persistence are
even more pronounced.'® For instance, based on the calibrated parameters from Bansal and Yaron,
the effective risk aversion coefficient in equation (14), after taking into account the persistence in
consumption growth, is equal to 390.443.'° In contrast, for low persistence in consumption growth
and negative p estimates, the Epstein-Zin model requires a large risk aversion coefficient, around
40, to explain the equity premium. Next, I discuss the fit of the consumption-based disappointment

models.

1Bansal and Yaron (2004) set the risk aversion parameter for the long-run risk model is equal to 9.

" This approximation is based on equations (6) and (12) and the empirical facts that E[M;+1] = 1, and CTo\v(ri,H_lf
TFt41, Act) =~ 0.

'8Beeler and Campbell (2012) suggest that the equity risk premium in the long-run risk model of Bansal and
Yaron (2004) is generated by an extremely persistent consumption growth process and a high EIS. If the EIS is less
than 1 or if consumption growth is i.i.d., equity premia in the long-run risk model are almost zero unless the risk
aversion coefficient is large.

9Tn Bansal and Yaron (2004), o = 9, p = 0.333, k1 = 0.997, and ¢. = 0.979.
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4.4 Pricing errors for the consumption-based GDA discount factor

To assess the asset pricing performance of the various consumption models, Table 2 shows several
measures of fit: the cross-sectional R2, the root mean square error (RM SE), and the J-test (Hansen

(1982)).

The negative value R? for the CRRA model (R? = -11.235, RMSE = 10.296%) suggests that
time-additive preferences cannot simultaneously explain the low volatility of the risk-free rate and
the cross-section of expected returns. This is because the variance of the risk-free rate in equation
(13) constrains the magnitude of the EIS and, in the CRRA case, it also determines the value of
the risk aversion coefficient. The fit of the consumption model is improved once we disentangle risk
attitudes from time preferences with the Epstein-Zin specification. In this case, the R? becomes
71% and the RMSE is 1.593%. The fit of the consumption model improves even more once we
account for disappointment aversion. The R? for the disappointment model ranges from 94.5% to

99%, and the corresponding RM SE ranges from 0.281% to 0.688%.

Even though the R? for the Epstein-Zin model is large, this model is rejected by the J-test. This
finding is consistent with Lewellen et al. (2010), who argue that cross-sectional R2s are typically
large and cannot discern between asset pricing models. In contrast, disappointment models are
the only consumption-based models not rejected by the J-test, with p-values ranging from 0.422
for the GDA(5) model to 2.291 for the GDA(1) specification. The GDA(1) model is rejected by
the J-test (J-test = 51.267), even though it can almost perfectly fit expected returns (R-square =
95%), because it cannot fit the variance of the risk-free rate since, in this model, the inverse of the

EIS is restricted to zero.

An important issue with the J-test is that it might fail to reject the null hypothesis because the
denominator in the J-statistic is large (the model is not accurate), and not because the numerator
in the J-statistic is small (the average pricing error is zero). To examine whether disappointment
aversion truly improves the fit of consumption models, Table 3 shows average pricing errors (alphas)

for the six size-B/M portfolios across all consumption models. The pricing errors for consumption
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growth moments, the risk-free rate, and the equity premium are omitted from Table 3 because

these moments are perfectly fitted by all models, with the exception of the CRRA specification.

According to the results in Table 3, the pricing errors for the CRRA utility are large and
statistically significant across all portfolios. Even though the Epstein-Zin model performs much
better than the CRRA specification, Epstein-Zin preferences can only price two out of the six size-
B/M portfolios. For example, the pricing errors of the Epstein-Zin model for the small-growth,
the small-value, and the big-value portfolios are relatively large and statistically significant. In
contrast, the pricing errors of the GDA models are practically zero across all the specifications.
On average, the pricing errors for the GDA models are three times lower than the errors for the

Epstein-Zin specification.

The results in Table 3 are also confirmed in Figure 1, which shows fitted and sample expected
returns for the risk-free asset, the stock market, and the six size-B/M portfolios. According to
Figure 1, with the exception of the CRRA specification, all models can perfectly fit the mean and
volatility of the risk-free rate as well as the equity premium. In contrast, the CRRA model can
either explain the volatility of the risk-free rate or the cross-section of expected stock returns, but
not both. Although the Epstein-Zin discount factor is a major improvement over the CRRA model,
its cross-sectional fit is far from perfect, especially for the small-value and small-growth portfolios.
However, once I introduce disappointment aversion, fitted moments are perfectly aligned with
sample ones across all assets. According to Figure 1, the disappointment model can explain the

equity, size, and value premiums, as well as the mean and volatility of the risk-free rate.

Taken together, the results in Figure 1 and Table 3 suggest that disappointment risk can almost
perfectly fit the cross-section of expected returns. Interestingly, a single-factor consumption-based
model in which investors are disappointment averse but risk-neutral (the GDA(1) model) can
explain 95% of the cross-sectional variation in expected returns. Moreover, the almost zero pricing
errors for the GDA discount factor in Table 3 indicate that the disappointment model can fit both

the cross-sectional variation and the level of expected stock returns.
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4.5 Willingness-to-pay calculations

The effective risk aversion of disappointment averse investors depends on the risk and disappoint-
ment aversion coefficients. To assess the effective risk aversion implied by the estimates in Table
2, Panel A in Table 4 shows static willingness-to-pay calculations as in Epstein and Zin (2001).
The numbers in Table 4 show the amount of money an investor would pay to avoid a gamble that
pays $100,000 + € in which € is a N(0,0,) random variable. These numbers are essentially the
difference between the mean and the certainty equivalent of the gamble for different values of o.

Large numbers in Table 4 denote very risk averse behavior.

According to the findings in Table 4, for small gambles, disappointment averse investors are
more risk averse than Epstein-Zin individuals due to the first-order risk aversion effect. However,
for medium and large gambles, the GDA models of Table 2 imply a much less risk averse behavior

than the Epstein-Zin model.

The previous calculations assume that preferences are separable over time. However, in a
dynamic setting with non-separable preferences, the effective risk aversion is also affected by the EIS
and the persistence of consumption growth. Therefore, in Panel B of Table 4, I show willingness-to-
pay calculations in which the effective risk aversion parameter (&) takes into account the persistence

of consumption growth and the EIS. In this case, the effective risk aversion parameter is given by & =

(13?5;50 — p) as in the expression (6). Based on the evidence from Panel B, for reasonable values of
consumption growth persistence and a negative EIS, the willingness-to-pay of disappointment averse

investors with non-separable preferences is quite similar to the case with separable preferences.

Overall, the results in Table 4 suggest that the risk and disappointment estimates in Table 2
are quite large. Nevertheless, based on the results from Table 3, the traditional consumption-based
framework cannot explain expected returns even if the risk aversion coefficient is large. In contrast,
the consumption-based GDA model with a large disappointment aversion coefficient can almost

perfectly fit key moments for the risk-free rate, the stock market, and the six size-B/M portfolios.

Collectively, the first set of empirical results show that the estimates for the disappointment
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aversion coefficient are positive and statistically significant and that the EIS is less than 1. However,
these results are inconclusive about the magnitude of the GDA parameter §. Finally, even though
the magnitude of the disappointment aversion parameter for the aggregate investor is not consistent
with the evidence at the micro level, the GDA model can perfectly fit asset prices and it is the only

consumption-based model not rejected by J-test. Next, I discuss the GDA mechanism in detail.

5. Disappointment events and the GDA mechanism

In this section, I identify the disappointment periods that are relevant for asset pricing and describe

the GDA mechanism.

5.1 Disappointment events in consumption growth and NBER recessions

An important advantage to estimating the disappointment model is that I can identify actual
disappointment events in consumption growth and examine how these events relate to aggregate
macroeconomic conditions (e.g., recessions). According to the results in Table 2, the number of
disappointment years is different across the various GDA specifications, because the threshold
for disappointment depends on the estimates of the disappointment aversion coefficient.?? Never-
theless, the number of disappointment events does not really affect the fit of the different GDA
specifications, because all these models are able to identify a common set of disappointment years

that are important for asset prices.

To study the relation between disappointment events and the macroeconomy, Figure 2 plots
consumption growth, disappointment events, and NBER recession dates. Disappointment events
are highlighted by ellipses, and are estimated for the GDA(5) model in Table 2. According to
Figure 2, disappointment events are linked to real economic activity since these events usually

happen right before or during a recession. Disappointment events do not always overlap recessions

20The disappointment years for the GDA(5) model are: 1937, 1946, 1948, 1953, 1956, 1973, 1979, 1990, 1999,
2007, and 2008. The set of disappointment years for the rest of the GDA models excludes 1948, 1953, and 1956.
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because NBER recessions and disappointment events are defined differently. For example, according

to an NBER report (2003):

A recession is a significant decline in economic activity spread across the economy,
lasting more than a few months, normally visible in real GDP, real income, employment,

industrial production, and wholesale-retail sales.

In contrast, according to the expression in (7), disappointment events are related to periods of much
worse-than-expected economic activity rather than to periods of low economic activity. In some
cases, the two events coincide (e.g., 1937, 1953, 1973, 1990, 2008) but in others, disappointment
events tend to occur before recessions (e.g., 1946, 1948, 1956, 1979, 1999, 2007).

Even if disappointment periods do not always overlap recessions, it seems that investors are
quite sensitive to disappointment events and demand high risk premiums for holding assets that
perform poorly during these events. For instance, the equity premium is large because the stock
market exposes the aggregate investor to disappointment risk. Similarly, value (small) firms com-
mand high risk premiums because stock returns of these firms covary more, in absolute value,
with disappointment events than stock returns of growth (big) firms do. Next, I examine the

disappointment mechanism in more detail.

5.2 Disappointment risk and the GDA mechanism

This section sheds additional light on the GDA mechanism by considering the following approxi-

mation for fitted expected returns according to the disappointment model:

—(=2te__11-p)A
E[R; 41 — Rfi1] = —Cov(e (1= v5e H17) CHl,Ri,t—i-l — Rf,t+1) (15)

0 41-p)Actt1

—0Cov (1{Acr41 < (1 — ke 1e)logd + ut(ACtH)}e(lf”c’mc Rip1 — Rpgqa).
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This expression shows that stocks compensate investors for two sources of systematic risk.?! The

first is consumption growth risk, and it is captured by the covariance between asset returns and

consumption growth. Consumption growth is multiplied by the constant 1_itf 5+ 1 — p, which is
the price of consumption risk. Because the model is non-separable, the price of consumption risk
depends on the risk aversion parameter («), the inverse of the EIS (1 — p), and the persistence of
consumption growth (¢.). For the time-separable CRRA model, @« = —p and, therefore, the price

of consumption risk depends only on the inverse of the EIS (1 — p), which is also the risk-aversion

parameter.

The second source of systematic risk is disappointment risk. Disappointment risk is captured by
the covariance between asset returns and the disappointment indicator. This covariance is scaled
by the disappointment aversion parameter #, which measures the asymmetry in investor preferences
over gains and losses. Based on the expression in (15), @ is also the price of downside consumption
risk (disappointment risk). Traditional consumption models assume that the price for disappoint-
ment risk is zero, and consider only the first covariance term in equation(15). Nevertheless, a large
body of evidence documents that downside risk is priced both at the individual and at the aggregate

levels.22

The results in Table 2 also confirm that disappointment risk is priced in the cross-section of

expected returns. In fact, the almost zero pricing errors for the GDA(1) model, in which investors

a+p
1_’fc,l(ﬁc

are disappointment averse but risk-neutral ( +1—p=0), imply that expected returns are
almost exclusively compensation for disappointment risk. Taken together, the empirical results in
Table 2 and Table 3 suggest that a single-factor consumption-based model with disappointment
risk alone (GDA(1) model) can fit both the cross-sectional dispersion of expected returns as well

as the level of the equity, value, and size premiums. This finding implies that expected returns are

predominantly compensation for macroeconomic downside risk.

In addition to estimating the price of disappointment risk, this paper also shows that the

21This approximation is based on equations (6) and (12), and the empirical facts that E[M;;1] ~ 1, and
COV(RZ‘,HJ — Rf,H—l, eAC") ~ 0.
2Epstein and Zin (1990), Choi et al. (2007), Routledge and Zin (2010), Gill and Prowse (2012).
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significance of these estimates is affected by the assumptions regarding the location of the reference
point (the kink in the utility function). Specifically, I find that downside consumption risk is not
priced in reference-dependent models that consider alternative reference points for gains and losses.

These results are discussed in the next section.

6. Alternative first-order risk aversion models

Reference-dependent models are characterized by their assumptions regarding the location of the
reference point. Disappointment theory takes a strong stance on this issue: outcomes are evaluated
with respect to their certainty equivalent. In this section, I compare the performance of the GDA
framework to a set of first-order risk aversion models that specify alternative reference points for

gains and losses.

The most famous member of the reference-dependent class of preferences is probably the loss
aversion model of Kahneman and Tversky (1979).23 Loss aversion shares a number of common
features with disappointment aversion. For instance, the value function is defined on deviations
from reference levels, and it is steeper for losses than for gains.?* However, the original loss aversion
framework and the majority of its subsequent empirical applications do not explain how reference
points are formed or dynamically updated. Towards the end of their paper, Kahneman and Tversky
discuss time-varying reference outcomes, but their entire analysis is based on the assumption that

the reference point is the “status quo or one’s current assets.”

Contrary to Kahneman and Tversky, Készegi and Rabin (2006) suggest that investors do not
necessarily define gains and losses with respect to the status quo. Instead, they propose that

expectations are a more suitable benchmark for evaluating outcomes. Therefore, I also consider a

23In addition to loss aversion, probability weighting is another ingredient in Kahneman and Tversky’s (1979)
prospect theory. In this paper, I ignore probability weighting, and maintain the rational expectations assumption
because my goal is to examine the explanatory power of asymmetric utility alone.

24In the loss aversion framework, the value function is concave over gains and convex for losses. A number of
recent results (e.g., Duncan (2010)) question the S-shaped utility function. When the utility function is S-shaped,
the second order necessary conditions for utility maximizaton must also be checked. In contrast, the disappointment
aversion utility function is globally concave.
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reference-based model in which the reference point is expected consumption growth. To calculate
expected consumption growth, I maintain the assumptions of rational expectations and AR(1)

consumption growth.

Finally, Arkes et al. (2008) show that reference points tend to adapt quickly to past experience,
and that reference-point adaptation is greater following gains than following losses of equivalent size.
Based on the discussion in Arkes et al., I set the reference point equal to last period’s consumption
growth in order to capture a quickly adapting reference point.?> When consumption growth is an
AR(1) process with positive autocorrelation, the GDA certainty equivalent in equation (7) is also
adaptive. However, when the reference point is equal to last period’s consumption growth, the
reference point adjusts faster than in the GDA model in which the speed of adjustment is lower
than 1 since ¢. < 1. Finally, an alternative motivation for using last period’s consumption growth

as a reference point is a status quo model in growth rates.
Based on the previous discussion, the general first-order risk aversion stochastic discount factor

(FORA sdf) is given by

(a+p)a
(1 - Hc,1¢c)2

a+p

2\ 2
1— qugbcﬂc (1 — ¢C)0'0 (]_6)

MEQTA = exp [logﬁ +(p—1DActy1 + (1—¢c) —

+ + 1+ 601{A < d
__arh Aciyr + _arr chACt} X {Bci o ) 2\ 21"
1- /{c,l(bc 1- ch,ld)c 1+ 0, [1{Act+1 <d+ T—Fe.100e (1 - ¢C)Uc}]

The constant d is the parameter that determines the location of the reference point. For d = 0,
the reference level is zero consumption growth (the status quo) based on the loss aversion model
of Kahneman and Tversky (1979). For d = E[Ac¢+1], the reference level is expected consumption
based on the expectation model of Készegi and Rabin (2006). For d = Ac;, the reference level
is last period’s consumption growth as implied by the quick adaptation evidence in Arkes et al.
(2008). For comparison, I also estimate a model in which the location of the reference level is an

unknown constant (d = dy) to be estimated by GMM, and a specification in which the reference

25This framework does not allow for asymmetric adaptation of the reference point following gains and losses. To
account for asymmetric effects in reference-point adaptation, in untabulated tests, I set the reference point equal to
max{Ac,0}. These results are very similar to the ones shown here.
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level is equal to the GDA certainty equivalent of consumption growth as in equation (6). Finally,
unlike the results in Table 2, for this set of tests, the risk aversion coefficient « is jointly estimated

with the rest of the parameters.

6.1 GMDM results for the FORA discount factor

Table 5 shows estimation results for the alternative first-order risk aversion models. The most im-
portant finding in Table 5 is that the economic significance of the first-order risk aversion parameter
f depends on the assumption regarding the location of the reference point. For instance, when the
reference level is located at zero (FORA(1) model), the estimate of the first-order risk aversion
coefficient is statistically and economically insignificant while the estimate of the risk aversion pa-
rameter is around 39. When the reference level is equal to expected consumption growth (FORA(2)
model), @ is also insignificant and « is 39. Similar results also hold for the quick adaptation model

(FORA(3) model).

Overall, the estimates for the FORA models (1) - (3) are almost identical to the results for the
Epstein-Zin model in Table 2 in which the first-order risk aversion parameter is zero by assumption.
In contrast, when the location of the reference level is a constant parameter that is estimated by
GMM (FORA(4) model), downside consumption risk is priced. In this case, the estimate of the
first-order risk aversion parameter 6 is 8.488, and the estimate of the loss threshold for consumption
growth (dp) is 1.097%. Both estimates are statistically significant at the 5% level. According to
these estimates, whenever consumption growth is less than 1.097%, investors in the FORA(4) model

penalize losses 9.488 times more than during normal times.

Finally, Table 5 shows results for the FORA model (FORA(5) model) in which the reference
level is equal to the generalized certainty equivalent of consumption growth as in the GDA model. In
Table 5, the risk aversion coefficient for the disappointment model is jointly estimated with the rest
of the parameters whereas in Table 2, the risk aversion parameter for the disappointment models
is fixed. When preference parameters for the disappointment model are jointly estimated, the

disappointment aversion estimate is 7.232, the risk aversion estimate is 3.325, and both coefficients
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are significant at the 5% level. Finally, the estimate of the GDA parameter § for the FORA(5)
model is 0.996. However, based on the confidence interval for §, we cannot rule out that § is equal

to one.26

The rest of the parameters are similar across the different FORA models and consistent with
the findings in Table 2. For example, the EIS is around 0.10, the discount rate is greater than 1,
and the AR(1) assumption for consumption growth is consistent with the data. Next, I examine

the fit of the FORA models.%?

6.2 Pricing errors for the FORA discount factor

The previous results show that the location of the reference point affects the statistical significance
of the first-order risk aversion coefficient. In this section, I show that the location of the reference

level also affects the empirical fit of the FORA models.

According to the results in Table 5, the cross-sectional fit of the status quo, expectation, and
quick adaptation models (FORA(1), FORA(2), and FORA(3) models) is identical to the Epstein-
Zin model from Table 2 (R? = 70%, RMSE = 1.594%). These models are rejected by the J-test
(p-value = 0) because they cannot fit the cross-section of expected stock returns. The constant
parameter specification (FORA(4) model) is also rejected by the J-test (J-test = 21.413, p-value
= 0) and its cross-sectional fit is only a minor improvement over the first three FORA models

(RMSE = 1.436%) because consumption-based reference points are adaptive.

The only FORA model that is not rejected by the J-test in Table 5 is the GDA discount factor
(FORA(5) model) with a J-statistic of 0.632 (p-value = 0.959). The fit of this model is quite
impressive (R? = 94%, RMSE = 0.734%) implying that disappointment theory can successfully
describe the reference level for gains and losses. For comparison, Table 5 also shows results for the

Fama and French (1993) three-factor model (R? = 93%, RMSE = 0.786%).%® According to these

26The estimate for § is greater than 1 in 33% of the bootstrap replications.

ZTFor the status quo, the adaptation, and the constant-parameter models (FORA(1), FORA(3), and FORA (4)
models), the moment condition for the variance of the risk-free rate in equation (13) is only an approximation.

28The parameters for the Fama-French model are omitted because they do not have a structural interpretation.
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results, the GDA discount factor can explain the cross-section of expected returns as accurately as
the Fama-French model. This finding is important because structural models with consumption

risk typically perform much worse than return-generated factors.

The performance of the FORA models is further examined in Table 6 which shows pricing errors
for the five FORA specifications. According to these results, the alternative FORA models are
rejected because they cannot price the size-B/M portfolios since the pricing errors are statistically
significant. In contrast, the pricing errors for the disappointment model (FORA(5) model) are
insignificant across all portfolios. These results are also confirmed by Figure 3, which shows fitted
and sample expected returns for the FORA models. According to Figure 3, the GDA model is the

only FORA model for which fitted and sample asset pricing moments are almost perfectly aligned.

6.3 Loss events in consumption growth

To explain the findings in Table 5, note that the explanatory power of reference-dependent prefer-
ences lies in the ability of these models to correctly characterize loss events in consumption growth,
i.e., periods during which consumption growth is below the reference point. For the GDA model
(FORA(5)), these periods are called disappointment events and happen whenever consumption
growth is below its generalized certainty equivalent. According to the results in Table 5, disap-
pointment events in consumption growth occur with 10% probability. In relation to disappointment
events, loss events for the status quo reference point (FORA(1)) occur too rarely (6.2% probabil-
ity), whereas loss events for the expectation, quick-adaptation, and constant-parameter models

(FORA(2) - (4)) happen too often (50%, 51.2%, and 26.5% probability, respectively).

Figure 4 plots the dynamics of the various reference points for the alternative FORA models.
The solid line in Figure 4 is consumption growth, and the dashed line shows expected consumption
growth. According to Figure 4, when the reference level is equal to expected consumption growth
(FORA(2) model), loss events should occur with a 50% probability because consumption growth is
a normal random variable. Indeed, the probability of loss events for the FORA(2) model in Table

5 is exactly 50%. In this case, loss events happen so often that they overlap periods of economic
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growth and high stock market returns. These periods are not particularly important for asset
prices, and the first-order risk aversion becomes irrelevant. The analysis is very similar when the
reference point is either last period’s consumption growth or a constant parameter (FORA(3) and

FORA(4) models). In these models, loss events also happen too often.

In contrast, when the reference level is the status quo (FORA(1) model), there are too few
loss events. Specifically, the reference level for the status quo model in Figure 4 is depicted by the
horizontal line located at zero. In this case, consumption growth crosses the zero threshold with
a 6.2% probability. The status quo model cannot explain asset prices because the zero threshold
ignores a number of loss events in consumption growth that are important for asset prices (e.g.,

loss events in 1948, 1953, 1956, 1979, 1990, 1999).

Overall, the results in this section show that the assumptions regarding the location of the
reference point determine the empirical fit of the FORA models. Specifically, I show that when the
reference point is based on either the status quo assumption of Kahneman and Tversky (1979), the
expectation model of Készegi and Rabin (2006), or a quickly adapting reference point as implied by
Arkes et al. (2008), then the estimates for the price of downside consumption risk are insignificant.
In this case, the reference-dependent model is equivalent to the traditional consumption-based
framework with symmetric preferences, and cannot explain the cross-section of expected returns.
Similar results hold when the reference point is a constant estimated by GMM, implying that

reference points adapt over time.

In the next section, I examine the performance of disappointment models that use stock market
returns as a proxy for returns on aggregate wealth instead of expressing the GDA discount factor

in terms of consumption growth as in equation (6).

7. The market-based GDA discount factor

The results in the previous section show that a consumption-based model with disappointment

aversion can explain the level and cross-sectional dispersion of expected stock returns as successfully
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as the Fama-French model. In this section, I show that expressing aggregate wealth returns in terms
of consumption growth hugely improves the performance of disappointment models that use stock

market returns to proxy for returns on aggregate wealth.

Using returns on aggregate wealth (R +y1), the GDA stochastic discount factor from (3) can

be rewritten as??

_ 1.0 p=1 1
GDA market _ B_% (Ct—i-l)_aple(sl 1+ ‘91{5‘7 (57-:1) ’ R€V,t+1 < 6}

M C, Wit+1 (17)

1.0 p—1 1 '
E {1 + 95—&1{& (%52) 7 Riypq < 5}}
In the above specification, Ry ;41 denotes returns on aggregation wealth, i.e. returns on a claim
which pays aggregate consumption as its dividends. However, such a claim is not traded in financial
markets, and therefore returns on aggregate wealth are unobservable. To estimate this model, 1
follow the previous literature and proxy returns on total wealth with stock market returns since
total wealth returns are hard to measure. One disadvantage of this approach is that I cannot use
the variance of the risk-free rate to identify p because the risk-free rate is a function of consumption
growth and wealth returns. Therefore, to estimate the market-based disappointment model, I set

p equal to 1 as in Routledge and Zin (2010).%°

7.1 GMM results for the market-based GDA discount factor

Table 7 shows estimation results for the market-based GDA model. The GMM moment conditions
are the Euler equations for the risk-free asset, the stock market, and the six Fama-French portfolios.
For the first market-based specification (market GDA(1)), € is restricted to zero and investors have
symmetric utility. For this model, the estimate of the risk aversion parameter is statistically
significant and equal to 1.399. For the second market-based specification (market GDA(2)), a and
0 are jointly estimated. In this case, the estimate of the disappointment aversion parameter is

statistically significant and equal to 1.024, whereas the estimate of the risk aversion coefficient is

Routledge and Zin (2010) and the proof of Proposition 1 in Appendix A.
3%Results for alternative values of the EIS are qualitatively similar to the ones shown here.
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insignificant.

For these first two market-based GDA specifications, the GDA parameter ¢ is set equal to 1.
I relax this restriction for the market-based GDA specifications (3), (4), and (5). However, for
these specifications, I follow Ostrovnaya et al. (2006) and prespecify the value of the risk aversion
parameter (a € {—1,3,15}) due to identification issues regarding the joint estimation of «, 6, and
d. The results for the market-based GDA specifications (3), (4), and (5) uncover a substitution
effect between the risk and disappointment aversion parameters, similar to the one documented
in Table 2. For example, as I increase the risk aversion parameter from -1 in specification (3) to
15 in specification (5), the disappointment aversion parameter decreases from 2.351 to —0.999. In
untabulated results, I find that when the risk aversion parameter is greater than 1.5, the estimates

for the disappointment aversion coefficient are negative.

According to the estimation results in Table 7, the GDA parameter 0 is statistically significant
across all market-based GDA models. However, similar to the consumption-based GDA models
from Table 2, the results for the magnitude of the GDA in Table 7 are inconclusive. For example,
in the market-based specification (3), the estimate of ¢ is greater than 1 (6 = 1.031) while in
specifications (4) and (5), the estimates of ¢ are equal to 0.916 and 0.940, respectively. These
results are also confounded by the fact that, in the latter specifications, the estimates of the

disappointment aversion parameter are negative.

Overall, the estimates for the market-based GDA models in Table 7 are quite consistent with
the evidence for risky choices at the micro level. Specifically, the discount rate is less than 1 across
all market-based models (5 = 0.947 - 0.974), and the estimates of the disappointment aversion
coefficient are low. In fact, the magnitude of the disappointment aversion parameter might be too
31

low since the estimates for § are negative in two out of the four market-based GDA specifications.

Next, I examine the fit of the market-based GDA model.

31For the market-based GDA specification (1), the disappointment aversion parameter is set equal to zero.
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7.2 Pricing errors for the market-based GDA discount factor

According to the results in Table 7, all of the market-based GDA specifications are rejected by the
J-test. Moreover, the R? for the market-based model without disappointment aversion (market
GDA(1)) is negative (—1.000%) while the R? for the market-based GDA specification with dis-
appointment aversion (market GDA(2)) is 12.663%. The performance of the market-based GDA
model improves once I introduce the GDA parameter ¢ in the market specifications (3), (4), and
(5). In this case, the R? ranges from 22.786% for specification (4) to 83.737% for specification
(5). However, in both specifications, the estimates for the disappointment aversion parameter are

negative.

Table 8 shows pricing errors for the five market-based GDA models. The pricing errors of
the first four market-based models are economically and statistically significant. In contrast, the
market-based GDA specification (5) performs better than the rest of the market models even though
it cannot price the small-growth portfolio. Consistent with the results in Table 8, Figure 5 shows
that the market-based GDA model cannot align fitted and sample expected returns unless the
risk aversion parameter is high and the disappointment aversion coefficient is negative, as in the

market-based specification (5).

Overall, the fit of the market-based GDA model is worse than the fit of the consumption-based
GDA model from Table 2. In fact, the first four market-based GDA models in Table 7 perform
worse than the consumption-based Epstein-Zin model of Table 2, which completely ignores disap-
pointment aversion. This is because, at the annual frequency, the stock market portfolio does not
account for important components of total wealth such as human capital (Lustig, Van Nieuwer-
burgh, and Verdelhan (2013)), whereas aggregate consumption is a better measure of economic

activity.

Collectively, the results in this section run against the use of stock market returns as a proxy
for total wealth returns at the annual frequency. In contrast, by solving the value function in terms

of consumption growth as in equation (6), the fit of the consumption-based GDA model is superior
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to the fit of the market-based GDA model.

8. Aggregating first-order risk averse investors

The theoretical framework in this paper assumes identical preferences which can be aggregated due
to the linear homogeneity of disappointment aversion. Nevertheless, Chapman and Polkovnichenko
(2009) show that in models with first-order risk aversion, the equity premium and the risk-free rate
are sensitive to preference heterogeneity. In addition, Easley and Yang (2012) use a dynamic model
to show that the price impact of first-order risk averse investors is limited because the stock market

participation of these investors shrinks at a very high speed.

Even though a heterogeneous agents model is outside the scope of this paper, Appendix D shows
that disappointment aversion is equivalent to portfolio optimization with lower partial moments
(conditional value-at-risk). Therefore, if investors use lower partial moments to optimize their
portfolio holdings, then first-order risk aversion is a more realistic description of investor behavior
than second-order risk aversion. Whether stock markets are populated by first-order or second-
order risk averse investors is left for future research. Nevertheless, even if markets are populated
by second-order risk averse investors, Epstein (1991) shows that suboptimal risk-sharing rules lead

to aggregate preferences that exhibit first-order risk aversion.

9. Conclusion

This paper provides explicit solutions for the generalized disappointment aversion discount factor
when consumption growth is a continuous random variable with constant volatility. These solutions
allow me to run a wide range of comparative tests across alternative consumption-based asset pricing

models and facilitate the identification of actual disappointment events in consumption growth.

To estimate the various consumption models, I employ an identification strategy that simulta-

neously fits consumption growth moments and Euler equations via a general GMM system. This
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strategy relies on the variance of the risk-free rate to identify the EIS when consumption growth
is predictable and homoscedastic. Collectively, my results show that there is a substitution effect
between disappointment and second-order risk aversion, and that the EIS estimates are less than
1 across all consumption-based models. However, my empirical setting cannot distinguish between
Gul’s (1991) original disappointment model, in which the reference point is equal to the certainty
equivalent, and the generalized disappointment framework of Routledge and Zin (2010), in which

the reference point is a multiple of the certainty equivalent.

In terms of model fit, comparative results suggest that a single-factor consumption-based model
with disappointment aversion can explain the cross-section of expected returns as accurately as the
Fama-French three-factor model. Moreover, the consumption-based disappointment model explains
the cross-section of expected returns better than traditional consumption models or disappointment

models in which stock market returns are used as a proxy for returns on total wealth.

Overall, this paper concludes that reference levels are not constant, and that the location of
the reference payoff affects the empirical performance of consumption-based models with reference-
dependent preferences. Specifically, this is the first paper to show that when the reference point is
based on the status quo assumption of Kahneman and Tversky (1979), the expectation model of
Készegi and Rabin (2006), or a quickly adapting reference point as implied by the evidence in Arkes
et al. (2008), then downside consumption risk is not priced. In this case, the reference-dependent
model is equivalent to the traditional consumption-based framework with symmetric preferences

(no reference points), and cannot explain the cross-section of expected returns.

40



References

Ahn, D., J. Conrad, and R. F. Dittmar, 2003, “Risk Adjustment and Trading Strategies,” Review
of Financial Studies, 16(2), 459-485.

Andrews, D., 1994, “Empirical Process Methods in Econometrics,” in Handbook of Econometrics.

Elsevier, Amsterdam, vol. 4, pp. 2248-2292.

Ang, A., G. Bekaert, and J. Liu, 2005, “Why Stocks May Disappoint,” Journal of Financial
Economics, 76(3), 471-508.

Ang, A., J. Chen, and Y. Xing, 2006, “Downside Risk,” Review of Financial Studies, 19(4), 1191—
1239.

Arkes, H. R., D. Hirshleifer, D. Jiang, and S. Lim, 2008, “Reference Point Adaptation: Tests in
the Domain of Security Trading,” Organizational Behavior and Human Decision Processes, 105,

67-81.

Bansal, R., R. F. Dittmar, and C. T. Lundblad, 2005, “Consumption, Dividends, and the Cross-
Section of Equity Returns,” Journal of Finance, 60(4), 1639-1671.

Bansal, R., D. Kiku, I. Shaliastovich, and A. Yaron, 2013, “Volatility, the Macroeconomy, and

Asset Prices,” Journal of Finance.

Bansal, R., and A. Yaron, 2004, “Risks for the Long-Run: a Potential Resolution of Asset Pricing
Puzzles,” Journal of Finance, 59(4), 1481-1509.

Barberis, N., M. Huang, and T. Santos, 2001, “Prospect Theory and Asset Prices,” Quarterly
Journal in Economics, 116(1), 1-53.

Bawa, V. S., 1978, “Safety-First, Stochastic Dominance, and Optimal Portfolio Choice,” Journal

of Financial and Quantitative Analysis, 13(2), 255-271.

41



Beeler, J., and J. Y. Campbell, 2012, “The Long-Run Risks Model and Aggregate Asset Prices: an

Empirical Assessment,” Critical Finance Review, 1, 141-182.

Benartzi, S., and R. Thaler, 1995, “Myopic Risk Aversion and the Equity Premium Puzzle,” Quar-
terly Journal of Economics, 110(1), 73-92.

Bonomo, M., R. Garcia, N. Meddahi, and R. Tédongap, 2011, “Generalized Disappointment Aver-

sion, Long-Run Volatility Risk, and Asset Prices,” Review of Financial Studies, 24(1), 82-122.

Breeden, D. T., 1979, “An Intertemporal Asset Pricing Model with Stochastic Consumption and

Investment Opportunities,” Journal of Financial Economics, 7, 265—-296.

Campanale, C., R. Castro, and G. L. Clementi, 2010, “Asset Pricing in a Production Economy

with Chew-Dekel Preferences,” Review of Economic Dynamics, 13, 379-402.

Campbell, J., 2003, “Consumption-Based Asset Pricing,” in Handbook of the Economics of Finance.

Elsevier, Amsterdam, vol. 1B, pp. 801-885.

Campbell, J. Y., and J. H. Cochrane, 1999, “By Force of Habit: a Consumption-Based Explanation

of Aggregate Stock Market Behavior,” Journal of Political Economy, 102(2), 205-251.

Campbell, J. Y., and R. J. Shiller, 1988, “Stock Prices, Earnings, and Expected Dividends,” Journal
of Finance, 43(3), 661-676.

Chapman, D. A., and V. Polkovnichenko, 2009, “First-Order Risk Aversion, Heterogeneity, and

Asset Market Outcomes,” Journal of Finance, 64(4), 141 — 153.

Choi, S., R. Fisman, D. Gale, and S. Kariv, 2007, “Consistency and Heterogeneity of Individual

Behavior Under Uncertainty,” American Economic Review, 97(5), 1921 — 1938.

Chou, P., and G. Zhou, 2006, “Using Bootstrap to Test Portfolio Efficiency,” Annals of Economics
and Finance, 2, 217-249.

Cochrane, J., 2001, Asset pricing. Princeton University Press, Princeton, NJ.

42



Delikouras, S., 2014b, “Why Corporate Bonds May Disappoint: Disappointment Aversion Prefer-

ences and the Credit Spread Puzzle,” Working paper.

Dolmas, J., 2014, “Disastrous Disappointments: Asset-Pricing with Disaster Risk and Disappoint-

ment Aversion,” Working paper.

Duncan, L. R., 2010, Utility of Gains and Losses: Measurement-Theoretical, and Experimental

Approaches. Lawerence Erlbaum Associates, Mahwah, NJ.
Easley, D., and L. Yang, 2012, “Loss Aversion, Survival and Asset Prices,” Working paper.

Efron, B., and R. J. Tibshirani, 1986, “Bootstrap Methods for Standard Errors, Confidence Inver-

vals, and Other Measures of Statistics Accuracy,” Statistical Science, 1(1), 54-77.

, 1993, An Introduction to the Bootstrap. Chapman and Hall, New York, NY.

Epstein, L. G., 1991, “Behaviour Under Risk: Recent Development in Theory and Applications,”

in Advances in Economic Theory. Cambridge University Press, Cambridge, UK.

Epstein, L. G., and S. E. Zin, 1989, “Substitution, Risk Aversion, and the Temporal Behavior of

Consumption and Asset Returns,” Econometrica, 57(4), 937-969.

, 1990, “First-Order Risk Aversion and the Equity Premium Puzzle,” Journal of Monetary

FEconomics, 26, 387-407.

, 2001, “The Independence Axiom and Asset Returns,” Journal of Empirical Finance, 8,

937-572.

Fama, E. F., and K. R. French, 1993, “Common Risk Factors in the Returns on Stocks and Bonds,”

Journal of Financial Economics, 33, 3-56.

, 1996, “Multifactor Explanations of Asset Pricing Anomalies,” Journal of Finance, 50(1),
131-156.

Farago, A., and R. Tédongap, 2014, “Volatility Downside Risk,” Working paper.

43



Gill, D., and V. Prowse, 2012, “A Structural Analysis of Disappointment Aversion in a Real Effort

Competition,” American Economic Review, 102(1), 469-503.
Gul, F., 1991, “A Theory of Disappointment Aversion,” Econometrica, 59(3), 667—686.

Hall, P., and J. L. Horowitz, 1996, “Bootstrap Critical Values for Tests Based on Generalized-

Method-of-Moments Estimators,” Econometrica, 64(4), 891 — 916.

Hall, R., 1988, “Intertemporal Elasticity of Consumption,” Journal of Political Economy, 96(2),
339-357.

Hansen, L. P., 1982, “Large Sample Properties of Generalized Method of Moments Estimators,”
Econometrica, 50(4), 1029-1054.

Hansen, L. P., J. C. Heaton, J. Lee, and N. Russanov, 2007, “Intertemporal Substitution and Risk

Aversion,” in Handbook of Econometrics. Elsevier, Amsterdam, vol. 6A, pp. 3968-4056.

Hansen, L. P., and K. J. Singleton, 1982, “Generalized Instrumental Variables Estimation of Non-

Linear Rational Expectations Models,” Econometrica, 50(5), 1269-1286.
Hayashi, F., 2000, Econometrics. Princeton University Press, Princeton, NJ.

Horowitz, J. L., 2001, “The Bootstrap,” in Handbook of Econometrics. Elsevier, Amsterdam, vol. 5,
pp. 3160 — 3228.

Kahneman, D., and A. Tversky, 1979, “Prospect Theory: an Analysis of Decisions Under Risk,”
Econometrica, 47(2), 263-292.

, 1991, “Loss Aversion in Riskless Choice: A Reference-Dependent Model,” Quarterly Jour-

nal of Economics, 106, 1039-1061.

Khanapure, R., 2012, “Life-cycle Portfolio Allocation for Disappointment Averse Agents,” Working

paper.

Készegi, B., and M. Rabin, 2006, “A Model of Reference-Dependent Preferences,” Quarterly Jour-
nal of Economics, 121(4), 1133-1166.

44



Kunsch, H. R., 1989, “The Jackknife and the Bootstrap for General Stationary Observations,”

Annals of Statistics, 17(3), 1217-1241.

Lettau, M. L., M. Maggiori, and M. Weber, 2013, “Conditional Risk Premia in Currency Markets

and Other Asset Classes,” Working paper.

Liu, L. X., T. M. Whited, and L. Zhang, 2009, “Investment-Based Expected Stock Returns,”
Journal of Political Economy, 117, 1105-1139.

Lucas, R., 1978, “Asset Prices in an Exchange Economy,” Econometrica, 46(6), 1429-1445.

Lustig, H., S. Van Nieuwerburgh, and A. Verdelhan, 2013, “The Wealth-Consumption Ratio,”
Review of Asset Pricing Studies, 3(1), 38-94.

Mehra, R., and E. C. Prescott, 1985, “The Equity Premium: a Puzzle,” Journal of Monetary

FEconomics, 15, 145-161.

National Bureau of Economic Research, 2003, “The NBER’s Business-Cycle Dating Procedure,”

Business Cycle Dating Committee.

Newey, W., and D. McFadden, 1994, “Large Sample Estimation and Hypothesis Testing,” in Hand-

book of Econometrics. Elsevier, Amsterdam, vol. 4, pp. 2112-2241.

Ostrovnaya, A., B. R. Routledge, and S. E. Zin, 2006, “Endogenous Countercyclical Risk Aversion

and the Cross-Section,” Working paper.

Piazzesi, M., and M. Schneider, 2006, “Equilibrium Yield Curves,” in Macroeconomics Annual

2006. MIT Press, Cambridge, MA, pp. 389-442.

Piccioni, I., 2011, “Rationalizing Size, Value, and Momentum Effects with an Asymmetric CAPM,”

Working paper.
Pollard, D., 1984, Convergence of Stochastic Processes. Springer, New York.

Rockafellar, R., and S. Uryasev, 2000, “Optimization of Conditional Value-at-Risk,” Journal of
Risk, 2, 21-41.

45



Routledge, B., and S. Zin, 2010, “Generalized Disappointment Aversion and Asset Prices,” Journal

of Finance, 65(4), 1303-1332.
Schreindorfer, D., 2014, “Tails, Fears, and Equilibrium Option Prices,” Working paper.

Vissing-Jorgensen, A., 2002, “Limited Asset Market Participation and the Elasticity of Intertem-

poral Substitution,” Journal of Political Economy, 110(4), 825-853.

Winkler, R. L., G. M. Roodman, and R. R. Britney, 1972, “The Determination of Partial Moments,”

Management Science, 19(3), 290-296.

Yogo, M., 2004b, “Estimating the Elasticity of Intertemporal Substitution When Instruments Are

Weak,” Review of Economic and Statistics, 86, 797-810.

——, 2006, “A Consumption-Based Explanation of Expected Stock Returns,” Journal of Fi-
nance, 61, 540-579.

46



Figures

Figure 1 Sample and fitted expected returns for the GDA discount factor

Figure 1 shows sample and fitted expected returns for the risk-free asset, the stock market, and the six size-B/M
portfolios. Fitted expected returns are estimated according to the expression in (12) for the consumption-based GDA
discount factor from equation (6) with different values for the risk aversion parameter . The fitted value for the
variance of the risk-free rate is given by the expression in (13). Figure 1 also shows sample and fitted expected returns

for the CRRA and Epstein-Zin (EZ) models. Estimation results are shown in Table 2.
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Figure 2 Consumption growth, disappointment events, and NBER recessions

Figure 2 shows disappointment events in consumption growth for the GDA discount factor from equation (6) when the
risk aversion parameter is equal to 3 (GDA(5) model in Table 2). The solid line is consumption growth. The dashed
line is the time-varying GDA certainty equivalent of consumption growth from the expression in (7). Disappointment
events are highlighted by ellipses, and shaded areas are NBER recession dates. Estimation results for consumption
growth moments and the disappointment threshold are shown in Table 2.
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Figure 3 Sample and fitted expected returns for the FORA discount factor

Figure 3 shows sample and fitted expected returns for the risk-free asset, the stock market, and the six size-B/M

portfolios. Fitted expected returns are estimated according to the expression in (12) for the FORA discount factor
from equation (16) with alternative reference points for gains and losses. In Panel a), the reference point is zero
consumption growth (d = 0); in Panel b), the reference point is expected consumption growth (d = E;[Ac41]); in

Panel c), the reference point is a constant parameter estimated by GMM (d = cfo); and in Panel d), the reference
point is the GDA certainty equivalent from equation (7). Estimation results are shown in Table 5.
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Figure 4 Consumption growth, loss events, and NBER recessions

Figure 4 shows loss events in consumption growth for the FORA discount factor from equation (16) with alternative
reference points for gains and losses. The solid line is consumption growth. The dotted horizontal line shows the
zero reference point according to the status quo model (FORA(1) model in Table 6). The time-varying dashed line is
expected consumption growth and shows the reference point according to the expectation model (FORA(2) model in
Table 6). Finally, the horizontal dashed-dotted line shows the constant reference point estimated by GMM (FORA (4)
model in Table 6). Shaded areas are NBER recession dates.
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Figure 5 Sample and fitted returns for the market-based GDA discount factor

Figure 5 shows sample and fitted expected returns for the risk-free asset, the stock market, and the six size-B/M
portfolios. Fitted expected returns are estimated according to the expression in (12) for the market-based GDA
discount factor from equation (17) with different values for the risk aversion coefficient . In the market-based GDA
models, stock market returns are used as a proxy for aggregate wealth returns. Estimation results are shown in Table
7.
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Tables

Table 1 Summary statistics for consumption growth and real asset returns

Table 1 shows summary statistics for the log-consumption growth (Ac;), the log risk-free rate (rs,.), and equity log-
returns. Equity returns are for the stock market and the Fama-French six portfolios sorted on size and book-to-market.
The sample period is 1933-2012.

Tft

growth medium B/M

value

growth medium B/M

value

ACt
mean 2.16
volatility 1.55

autocorrelation 0.37
Sharpe ratio

0.17
3.41
0.77

12.78
25.37
-0.05
0.49

9.74
21.91
-0.20

0.43




Table 2 GMM results for the consumption-based GDA discount factor

Table 2 shows estimation results for the CRRA, Epstein-Zin, and the GDA discount factors from equation (6) with
different values for the risk aversion parameter . The GMM moment conditions are the consumption growth mean,
the consumption growth variance, the consumption growth autocovariance, the variance of the risk-free rate, and
the unconditional Euler equations for the risk-free asset, the stock market, and the six size-B/M portfolios. Ac; is
consumption growth, u. (x100) is consumption growth mean, o2 (x100) is consumption growth variance, and ¢e0?
(x100) is consumption growth autocovariance. g is the rate of time preference, « is the risk aversion parameter, p is
equal to 1—1/EIS, 0 is the disappointment aversion coefficient, and ¢ is the GDA parameter. d; is the disappointment
threshold from equation (7), and disappointment probability is the probability of disappointment events. Bootstrapped
95% confidence intervals are shown in brackets. J-test, d.o.f., and p-value are the bootstrapped first-stage J-test
(Hansen (1982)), the degrees of freedom, and the p-value that all moment conditions are jointly zero. RMSFE is the
cross-sectional root mean square error (x100) for the market and the six size-B/M portfolios. R? is the cross-sectional

R-square (x100) for the market and the six size-B/M portfolios.

Generalized Disappointment Aversion (GDA)

CRRA Epstein-Zin GDA(1) GDA(2) GDA(3) GDA(4) GDA(5)
a=—p, 0=0 0=0 a=—p=—-0=—-1 a=-0=-1 a=-1 a=1 a=3
mean Ac; (fte) 2.167 2.169 2.169 2.169 2.169 2.169 2.169
[1.91, 2.45] [1.91, 2.45) [1.91, 2.45) [1.91, 2.45] [1.91, 2.45] [1.91, 2.45) [1.91, 2.45]
variance Ac; (o2) 0.000 0.023 0.024 0.023 0.024 0.023 0.024
[0.000, 0.000]  [0.012, 0.024] [0.010, 0.026] [0.012, 0.031]  [0.012, 0.030]  [0.012, 0.032]  [0.013, 0.030]
autocov. Ac; (¢eo?) 0.000 0.005 0.006 0.005 0.006 0.005 0.008
[0.000, 0.005]  [0.001, 0.009)] [0.001, 0.010] [0.002, 0.008]  [0.002, 0.009]  [0.001, 0.008]  [0.003, 0.012]
B 1.179 1.159 0.998 1.069 1.070 1.092 1.067
[0.97, 1.33] [0.92, 1.34] [0.98, 1.02] [1.01, 1.16] [1.02, 1.28] [1.04, 1.32] [1.04, 1.20]
& 38.369
[27.94, 68.64]
p -7.218 -7.999 -8.224 -6.735 -8.419 -5.122
[-10.96, 0.99]  [-16.64, -2.54] [-18.36, -2.81] [-12.91,-2.85] [-15.08,-3.01]  [-8.03, -2.01]
o 8.414 9.879 9.970 8.563 7.608
[5.84, 27.11] [5.84,26.91]  [6.43,17.63]  [5.29, 17.57]  [5.84, 12.46]
) 0.997 0.997 1.000
[0.95, 1.00] [0.96, 1.00] [0.94, 1.00]
disappointment -0.868 -0.923 -0.840 -0.813 -0.789
threshold (d1) : : : : :
disappointment .
D 0.100 0.100 0.100 0.100 0.137
probability
J — test 1080.872 156.795 51.267 2.291 1.012 0.594 0.422
d.o.f. 7 6 7 6 5 5 5
p — value 0 0 0 0.891 0.961 0.988 0.994
RMSE 10.296 1.593 0.626 0.659 0.667 0.688 0.281
R? -1123.5 71.165 95.514 95.012 94.889 94.574 99.094
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Table 3 GMM pricing errors for the consumption-based GDA discount factor

Table 3 shows mean pricing errors (x100) for the consumption-based GDA discount factor from equation (6) for
different values of the risk-aversion parameter. Table 3 also shows mean pricing errors for the two nested consumption
models (CRRA, Epstein-Zin). The test assets are the Fama-French six size-B/M portfolios. Table 3 does not report
pricing errors for consumption growth moments, the risk-free rate, or stock market returns because these moments
are perfectly fitted by all models (except for the CRRA and GDA(1) specifications). Bootstrapped ¢-statistics are in
parenthesis. Estimation results are shown in Table 2.

GMM pricing errors for the size-B/M portfolios

small-growth small-medium small-value big-growth big-medium big-value

CRRA 8.817 12.406 14.768 6.883 8.491 10.771
a=—p0=0 (6.29) (19.80) (16.26) (13.87) (12.01) (8.45)
Epstein-Zin -1.628 1.560 3.099 -0.415 1.241 1.170
0=0 (-3.38) (1.55) (4.15) (-0.97) (2.33) (2.95)
GDA(1) 0.364 1.081 1.185 -0.070 -0.059 0.166
a=-p=-0=-1 (0.21) (0.63) (0.56) (-0.04) (-0.03) (0.06)
GDA(2) 0.673 1.155 1.102 -0.000 -0.155 0.136
a=-6=-1 (0.21) (0.37) (0.43) (-0.005) (-0.03) (0.04)
GDA(3) 0.699 1.167 1.106 -0.000 -0.155 0.141
a=—1 (0.68) (0.45) (0.22) (-0.00) (-0.15) (0.12)
GDA(4) 0.510 1.188 1.257 -0.029 -0.076 0.229
a=1 (0.07) (0.74) (0.47) (-0.02) (-0.06) (0.16)
GDA(5) -0.262 0.393 0.435 0.042 0.255 -0.266
a=3 (-0.03) (0.16) (0.74) (0.03) (0.12) (-0.31)
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Table 4 Willingness-to-pay for the consumption-based GDA discount factor

Table 4 assesses the willingness-to-pay, i.e., the effective risk aversion, of a disappointment averse investor for different
values of the risk and disappointment aversion parameters. The willingness-to-pay is defined as the difference between
the mean and the certainty equivalent of a gamble with possible outcomes $100, 000+ ¢ in which € is a N (0, o) random
variable. Table 4 shows willingness-to-pay calculations for different values of o.. The preference parameters are from
Table 2. Panel A shows willingness-to-pay calculations for time-separable preferences in which the risk aversion
coefficient is simply the estimates of o in Table 2. Panel B shows willingness-to-pay calculations for non-separable
preferences in which the effective risk aversion coefficient (&) takes into account the persistence in consumption growth

and the EIS. In this case, the effective risk aversion parameter is @ = (% — p).

Panel A: separable preferences

Generalized Disappointment Aversion (GDA)

oe Epstein-Zin  GDA(1) GDA(2) GDA(3) GDA(4) GDA(5)
a=38363 a=-6=-1 a=-0=-1 a=-1,8=0997 a=16=0997 a=3,6=1.000
0=0 0 =8.414 0 =9.879 0 =9.970 0 = 8.563 0 = 7.608
2,000 795 1,769 1,879 1,702 1,619 1,764
5,000 5,260 4,403 4,677 4,512 4,493 4,728
10,000 22,538 8,794 9,341 9,200 9,741 10,575
15,000 46,415 13,186 14,005 13,888 15,656 17,844
20,000 72,353 17,577 18,668 18,576 22,480 27,536

Panel B: non-separable preferences

Generalized Disappointment Aversion (GDA)

o Epstein-Zin GDA(1) GDA(2) GDA(3) GDA(4) GDA(5)
& = 49.598 a=—-0=-1 a=-2792,6=1 a=-2824,0=0.997 a=-0.309,5=0.997 & =4.380, 6= 1.000

0=0 0 =28.414 0 = 9.879 0 =9.970 0 = 8.563 0 = 7.608
2,000 1,045 1,769 1,812 1,631 1,592 1,773
5,000 6,648 4,403 4,305 4,128 4,213 4,777
10,000 25.813 8,794 8,338 7,663 8,515 10,779
15,000 49,274 13,186 10,562 10,380 12,723 18,363
20,000 74,031 17,577 12,483 12,283 16,821 28,783
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Table 5 GMM results for the FORA discount factor

Table 5 shows estimation results for the FORA discount factor from equation (16) with alternative reference levels
for gains and losses. The reference levels are: i) zero consumption growth, ii) expected consumption growth, iii) last
period’s consumption growth, iv) a constant parameter estimated by GMM, and v) the generalized disappointment
aversion certainty equivalent from equation (7). The GMM moment conditions are the consumption growth mean,
the consumption growth variance, the consumption growth autocovariance, the variance of risk-free rate, and the
unconditional Euler equations for the risk-free asset, the stock market, and the six size-B/M portfolios. [ is the
rate of time preference, « is the risk aversion parameter, p is equal to 1 — 1/EIS, 0 is the first-order risk aversion
aversion parameter, and do is a constant reference point estimated by GMM. loss probability is the probability that
consumption growth is below the reference point. Bootstrapped 95% confidence intervals are shown in brackets.
J-test, d.o.f., and p-value are the bootstrapped first-stage J-test (Hansen (1982)), the degrees of freedom, and the
p-value that all moment conditions are jointly zero. RMSE is the cross-sectional root mean square error (x100) for
the market and the six size-B/M portfolios. R? is the cross-sectional R-square (x100) for the market and the six
size-B/M portfolios. Fama-French is the Fama and French (1993) three-factor model.

First-Order Risk Aversion (FORA)

FORA(1) FORA(2) FORA(3) FORA(4) FORA(5) Fama-French
reference level: zero expected past constant parameter GDA
cons. growth cons. growth cons. growth
mean Ac; (pe X 100) 2.169 2.169 2.169 2.169 2.169
[1.91, 2.45) [1.91, 2.45) [1.91, 2.45] [1.91, 2.45) [1.91, 2.45]
variance Ac; (o2 X 100) 0.023 0.023 0.023 0.023 0.023
[0.011, 0.024]  [0.011,0.024]  [0.012, 0.024] [0.012, 0.023) 0.012, 0.028]
autocov. Acy (d)caz X 100) 0.005 0.005 0.005 0.005 0.005
[0.002, 0.007]  [0.002, 0.007] [0.002, 0.007] [0.002, 0.008] [0.002, 0.008]
ﬁ 1.170 1.170 1.171 1.132 1.105
[0.91, 1.29] [0.86, 1.31] [0.84, 1.34] [0.95, 1.34] [1.05, 1.30]
& 39.202 39.087 39.011 5.044 3.325
[21.29, 73.51]  [17.25, 80.89]  [11.97, 79.75] [1.23, 10.10] [0.85, 7.23]
0 -0.007 -0.003 0.002 8.488 7.232
[-0.018, 0.001]  [-0.007, 0.000]  [-0.0004, 0.007] [3.25, 17.64] [4.18, 15.37)
p -8.566 -8.564 -8.564 -8.564 -8.549
[13.02,-2.02]  [-13.26,5.65]  [-13.41, -0.55] [-14.77, -3.21] [-14.73 -3.27]
) 0.996
[0.965, 1.005]
constant 1.097
reference point (do X 100) [1.06, 1.35]
loss
probability 0.062 0.500 0.512 0.265 0.100
J —test 52.580 60.648 64.783 21.413 0.632
d.o.f. 5 5 5 4 4
p — value 0.000 0.000 0.000 0.000 0.959
RMSE 1.592 1.594 1.594 1.436 0.734 0.786
R? 71.175 71.116 71.134 76.217 93.825 92.874
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Table 6 GMM pricing errors for the FORA discount factor

Table 6 shows mean pricing errors (x100) for the FORA discount factor from equation (16) with alternative reference
points for gains and losses. The test assets are the six Fama-French size-B/M portfolios. Table 6 does not report
pricing errors for consumption growth moments, the risk-free rate, or stock market returns because these moments
are perfectly fitted by all models due to the choice of the GMM weighting matrix. Bootstrapped t-statistics are in
parenthesis. Estimation results are shown in Table 5.

GMDM pricing errors for the size-B/M portfolios

small-growth small-medium small-value big-growth big-medium big-value

FORA(1) -1.610 1.579 3.105 -0.400 1.225 1.168
zero cons. growth (-7.117) (2.37) (7.59) (-1.04) (1.29) (4.33)
FORA(2) -1.610 1.581 3.108 -0.400 1.224 1.174
expected cons. growth (-3.69) (2.42) (7.61) (-1.23) (1.26) (2.45)
FORA(3) -1.611 1.580 3.107 -0.399 1.223 1.173
past cons. growth (-3.39) (2.59) (8.55) (-0.96) (2.57) (2.76)
FORA(4) -0.743 2.102 2.630 -0.107 1.324 0.886
constant parameter (-1.18) (2.11) (6.82) (-0.15) (1.48) (2.15)
FORA(5) 0.325 1.225 1.435 -0.054 0.014 0.332
GDA (0.06) (1.33) (1.79) (-0.04) (0.01) (0.34)
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Table 7 GMM results for the market-based GDA discount factor

Table 7 shows estimation results for the market-based GDA discount factor from equation (17) in which stock market
returns are used as a proxy for returns on aggregate wealth. The GMM moment conditions are the unconditional
Euler equations for the risk-free asset, the stock market, and the six size-B/M portfolios. [ is the rate of time
preference, « is the risk aversion parameter, p is equal to 1 — 1/ EIS, 6 is the disappointment aversion coefficient, and
d is the generalized GDA parameter. Bootstrapped 95% confidence intervals are shown in brackets. J-test, d.o.f.,
and p-value are the bootstrapped first-stage J-test (Hansen (1982)), the degrees of freedom, and the p-value that
all moment conditions are jointly zero. RMSE is the cross-sectional root mean square error (x100) and R? is the

cross-sectional R-square (x100) for the market and the six size-B/M portfolios.

Market-Based Generalized Disappointment Aversion

market GDA(1)

market GDA(2)

market GDA(3)

market GDA (4)

market GDA(5)

0=0,p=1,0=1 p=1,6=1 a=-1,p=1 a=3,p=1 a=15p=1
B 0.953 0.966 0.974 0.947 0.962
[0.94, 0.96] [0.83, 1.11] [0.95, 0.98] [0.93, 0.95] [0.96, 0.97]
& 1.399 -0.0002
[0.69, 1.77] [-0.0001, -0.0002]
0 1.024 2.351 -0.565 -0.999
[0.50, 1.27] [2.02, 2.60] [-0.68, -0.44] [-0.999, -0.998]
5 1.031 0.916 0.940
[1.01, 1.09] [0.85, 0.97] [0.93, 0.94]
disappointment 0.387 0.400 0.225 0.225
probability
J — test 161.016 66.603 15.187 82.612 44.594
d.o.f. 6 5 5 5 5
p — value 0.000 0.000 0.009 0.000 0.000
RMSE 2.970 2.761 2.531 2.597 1.191
R? -1.000 12.663 26.580 22.786 83.737
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Table 8 GMM pricing errors for the market-based GDA discount factor

Table 8 shows mean pricing errors (x100) for the market-based GDA discount factor from equation (17) in which
stock market returns are used as a proxy for returns on aggregate wealth. The test assets are the six size-B/M
portfolios. Table 8 does not report pricing errors for the risk-free rate or stock market returns because these moments
are perfectly fitted by all models due to the choice of the GMM weighting matrix. Estimation results are shown in
Table 7.

GMM pricing errors for the size-B/M portfolios

small-growth small-medium small-value big-growth big-medium big-value

market GDA (1) -1.000 3.816 5.983 -0.537 1.543 2.782
0=0,6=1 (-1.89) (3.74) (6.12) (-2.56) (7.30) (7.79)
market GDA (2) -1.071 3.637 5.467 -0.396 1.668 2.483
=1 (-2.06) (3.47) (8.48) (-1.64) (6.91) (4.21)
market GDA (3) -1.130 3.397 4.927 -0.313 1.784 2.114
a=-—1 (-3.62) (2.60) (3.58) (-1.41) (6.17) (3.83)
market GDA (4) -1.128 3.367 5.325 -0.403 1.175 2.170
a=3 (-1.70) (5.28) (11.57) (-2.15) (5.81) (5.17)
market GDA (5) -2.267 1.091 1.289 0.584 0.355 -1.216
a=15 (-2.13) (1.75) (1.55) (1.65) (0.92) (-1.84)
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Appendix

Appendix A Proof of Proposition 1

To prove Proposition 1, I combine the linear structure of disappointment aversion with the AR(1)
dynamics for consumption growth. The proof consists of four steps. First, I express the price-
dividend ratio for a claim on aggregate consumption as a linear function of consumption growth.
Second, I solve the disappointment aversion discount factor in terms of consumption growth. Then,
I obtain the unconditional Euler equations for asset returns, and finally, I show that the fixed point

problem for the disappointment reference point has a unique solution.
Price-dividend ratio of a claim on aggregate consumption

Due to the linear homogeneity of the objective function, equation (1) can be written as

1
JWi = max (1= B)Cf + Bu(Jr1Wir)?] 7,

Ct, {wi e}y

where J; is marginal utility. Using the budget constraint Wi = (Wy — Ct)Rwt+1, the objective

function becomes
1
JWy = max  [(1—B)Cf + B(W; — Co)P pe(Jer1Rwys1)"] 7,

Ct, {wi e},

in which Ry ;41 are wealth returns. The first order conditions for C; imply that

(1= B)pCL" — Bp(Wy — Co)P~ pue(Jep1 Rwe1)” = .

Dividing by W', we obtain

(1-5) (7)/)_1 - 6(1 B 7)p_1ﬂt(Jt+1RW,t+1)p =0. (18)
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Along an optimal consumption path, the following holds
JIWL = (1= B)CY + B(Wy — Cp)P iy (Je+1Rwp41)"-
Dividing again by W/, we get that

7= =p)(e) +8(1- ) e R (19)

Equations (18) and (19) imply that

Cy

Jf=(1-5) <Wt)p—1- (20)

We can substitute the above relation into equation (18) to get

(1-5) (&)pil - Bl - ﬁ)(l - %)’”Mt [(%ﬁ)(pl)/pl%w,m]p o

Using the budget constraint once more, the first-order condition for optimal consumption becomes

(1-5) <&>p_1 —B(1-7) (1 B %)P—lut [<(Wt _%51RW7H1>(p_1)/pRW7t+1]p o

which simplifies into

By [<Cg1>(p—l)/pR%§+1]p _ 1 (21)

Let Pcy = W; — C; be the price for a claim on aggregate consumption. We can use the price-

dividend identity

Cit1 Popy1/Cran +1
Cy Pct/Cy 7

RWt+1 = (22)
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to recast equation (21) as

1;<PCt);1) {Ct—i-l(PCt—&-l 1/p
Sr(Eatye 2 iz 1) } . 23
g\ Cy e Ve (23)
Following Campbell and Shiller (1988), a log-linear approximation for the price-dividend identity

in equation (22) around the point pé is given by

logRw 41 = Kep + KeDe,t+1 — Pet + Acit1, since (24)

log(Pot+1/Ctv1 + 1) = ko + Ke1log(Poiv1/Cry)

. : P e _ o
in which p.; = log=5*, k1 = 15 < 1, and keo = log(1 + €°) — k1 Pe.

We now conjecture that the log price-dividend ratio is linear in consumption growth p.; =
ly + ¢pAcy. Using the definition of the certainty equivalent u; from equation (2), equation (23)

becomes

g(109/3 —pct) = logEy {efaAcHr%(”c*°+”0’1pct+l) X
P
C Pc, 1 C Pc, 1
1+01{~5 (G2 + )7 < om[5H (5 +1)7 ]}

(Gt +1)7 < o[ (G +1);’}}ﬂ'

S

106~ —1)1{5 > 1} + 05—°F, [1{05;1

We can pin down g, from equation (23), and use the log-linearized price-dividend identity (24) to

simplify the expression inside the disappointment indicator. Further, the partial moments property

for a standard normal variable €. ;1 and real numbers [oz, Py Kels Gu1, Gc, Oc, czl] implies that3?

Et[ei(%nc’l%’ﬁa) 1ﬂbgacec’ﬂrl1{€c,t+1 < CZI}] =

H(Grerdorta) Vi y (4, 4 a(mc’lp% F1) VI d20,).

Using the above result, the conjecture that pc.; = p, + ¢ Acy, and the AR(1) dynamics for

32Winkler, Roodman, and Britney (1972).
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consumption growth, equation (23) becomes

« (6% «Q (6%
;logﬁ - ;(,U/v + ¢vAct) = _a(ﬂc(l - ¢c) + ¢cACt) - ;l’fc,O - ;"Qc,lﬂv (25)

= eadute(l = 90) = = heagudeier +log (140N (dr + (b +0) V1= dioc)
—zog(1 95— 1)1{6 > 1) + ea—aN(dl)) + ;[(jmc,m +a) /1 - 2o,

where N () is the standard normal c.d.f., and dy is the threshold for disappointment defined as

Czl _ plOg(S - lOg,B + oy + ¢vAct — Re,0 = Ke, 1y — (Kc,l(pv + P) [Mc(l - ¢c) + ¢0Act]

(K‘C,I¢U + /0) V 1- ¢30c

. (26)

We can now use the method of undetermined coeflicients to find the values for u, and ¢,. First,
we collect consumption growth terms ignoring the terms log (1 +ON (d~1 + (%ﬁc,1¢v —I—a) v/ 11— qﬁgac))
and log (1 -0~ *—=1)1{0 > 1} + 05*°‘N(czl)> in equation (25). Then, we solve for ¢, to get

pPhe

$o=17"— P

(27)

For the above value of ¢,, all A¢; terms in equation (26) vanish, and di becomes a function of
constant terms alone. Also, for the above value of ¢,, the term k.1¢,/p + 1 is positive since

consumption growth is stationary (¢. € (—1,1)) and k.1 < 1.

Collecting constant terms in (25), the solution for p, is given by

1
o = 1 (1098 + ko + (eadh + phelt = 60) = 3% [(heah + )T G

—glog(l +ON(dy + %(M% + o)1 - ¢gac)) + glog(l 9 — D16 > 1} + 05‘°‘N(J1))],

and d; in equation (26) becomes the solution to the fixed point problem

log(l+6N(dl+j}(nc,1¢v+p)\/1—¢2«rc) >
~ 1 _ —a_ —a 1
i, = plogé B 7g(ﬁ671¢v n p)@% B 1-0(6—2—1)1{6>1}+65—>N(d1)

(Keadw +p)y/1 = P2o. 2p %(’ic,ld)v +p)V/1— PZo.
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Using the solution for ¢, in (27), the fixed point problem for dy does not depend on p since

1+6’N(d~1+ﬁ\/1—¢206)
s (1= eker)logd 1« log<1—0(5*0‘—1)1{6;1}+06*QN(CZ1 )
d ’ V1— 2o, — ) (28)

| = _
V1= ¢2o. 21 — Ke1oe 71_,;:1% V1= ¢2o.

and we can rewrite i, as

Hoy = [ZOgﬁ + Ro,c + (Kl,c¢v + p)ﬂc(l - ch) + Jl(ﬁl,c¢v + p) V 1- Qi)go'c - Plog5] .

1— Kil,c

Explicit solutions for the disappointment aversion stochastic discount factor

Turning back to the investor’s optimization problem, the first-order conditions for portfolio

weights are given by

E, [JtloiRﬁ/fytﬂ (14 01{Jip1Rwyt1 < 0pe(Jey1Rwies1) }) (Ris1 — Rngy1)| = 0.

Using the expression for J;y1 in equation (20) and the budget constraint, we obtain

—al=L

p—1 p—1 p—1
—a/p—1 1 1
E|Cryr RW,t/Jfl (1 + Hl{Ct-fl Rvé§+1 < 0 (Crfy RV[//,ptH)})(RLt—l—l — Rnt41)| =0.

p—1

We can multiply both sides of the Euler equation by S~/ pCta # and both sides of the inequality

p=1
inside the disappointment indicator by 5/ PC, " to get

_a C —al=l /- 1,C p—1
B85 (Ca) T R (0 00{80 (FE) T Rl < 0m) (i = Bagin)] =01

The choice of the n'" asset as the reference asset is arbitrary. The above equation could also be

written as

_a,C —al=l __o/p— 1 p—1
B [5 S I e (NG L (Tt)p“ Ryfft) < pe}) (Rier — Rj,t+1)] =0

Ct
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Multiplying both sides of the above equation with w; and summing over j, we obtain

Cit1

o C
C, ) 7 RWt/+pl 1(1 +01{5 ( gl) P R‘%?Hl < 5/% (ijRi,tH - ijRjﬂH'l)} =0.

B[ 877 (<5
i i

Using the weights constraint (Z#i wj=1-— wi>, we get

B85 (G) ™ Byllf (14 01085 (%2) 7 R, < o) Rug] =

B N
B[ (Ce) 7 RalA (1 01{85 () T RIS,y < o)) By Ry

The definition of the disappointment aversion certainty equivalent in equation (2) implies that we

can write the right-hand side above as

C, —a)p— 1,C p=1
[ ( tH) RWt/-fl 1(1 +01{3" ( (t;)p" R%‘;H < 5/“})]%73’“'1} - (29)
1,Cpyry o=t —a _ o &
m[gp( 5 )5 ngﬂ] Et[l—e(é 1)1{6 > 1} + 05~ 1{,8 ( é,:l) R{,’WH <5‘“H
1
From equation (21), we know that gy [5%(0’51) PIR‘Z/H_J = 1, and therefore we can rewrite

equation (29) as

E, {5,% (Ct-&-l)—a%R—a/p—l 1+ gl{ﬂ (Cz+1) 2 R‘%[;Jrl < 5} R. t+1} _
W,t+1 p—1 1 1, — 4
Cr R, [1 90— —1)1{6 > 1} + 60~ al{,B P (%) Riy < 5}]

which implies that the disappointment aversion stochastic discount factor can be written as

L+ 01{3r (%) RYhL < 0)

t[1—9(5* 11{6 > 1} + 66~ al{ﬂ (thﬂ) - Ra7t+1§5}].

_a ,C a
M1 =0 ( é,:l) RWt/-fl !

Using the log-linearized price-dividend identity for returns on total wealth in equation (24), the
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stochastic discount factor can be further expressed as

My yy1 = e 51098 5 (0 DACa— (G4 [neotre,s (wot v M) = (potdohce) HAci]

y 1+ 01{[l0gB + Ke,0 + fe,1 o + (Fe1do + p)Acisr — (1o + GuAcy)] < logd}
1-0(——-1)1{6 > 1} + Hé—aEt[l{%[logﬁ + Koo+ Keapo + (Pukie1 + p)Acii1) — (o + dolcy)] < logd}]

Finally, using the solutions for ¢, and p,, we conclude that

Ke,1Pc

1+ 91{Act+1 < (1 - K/c,ld)c)loga + ,Uc(l - ¢c) + ¢CACt + dlyl 1-— gf)%a‘c}
1 -0 —=1)1{6 > 1} + 06 —°E;[1{Aciy1 < (1 — ke 1Pc)l0gd + p1e(1 — @) + ¢cAcy + di /1 — gbgac}]’

__atp _ __atp _ _ ot _atp
M1 = o9 o= Ac+ =G e (1= be) + =30 diy/I—d2oe — [T g  1Acn HIT= g0 19 A

where d; is given by

5 (1= Kea¢c)logd

dy=d
1 1 T— g2,

Unconditional Euler equations

We can write the Euler equation for the risk-free rate as

E¢ [Mt,t+1Rf,t+1} =1, or E; |:Mt,t+1Rf,t+1 =

1—-0(07%=1)1{6 > 1} + 06 “Ei[1{Acty1 < (1 — Ke1Pe)logd + pic(1 — ¢c) + deAcy + din/1 — P20},

in which

My = elog,8+(p—1)Act+1+71,j§:‘1’¢cuc(1—¢c)+lj‘ix%d1\/1—¢gac_[1;;:;7%]Acmﬂtixwmct

X (1 + 01{Aciy1 < (1 — Keade)logd + (1 — ¢e)pe — deAcy + din/ (1 — gb%)ag}).
Taking unconditional expectations in both sides of the Euler equation and rearranging, we get that

E| MRy | =1, (30)
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where

elogﬂ+(p—1)ACt+1+%MC(I—WH e g/ 1=020c— (=3 T [ +=5 25 o Ace

1+ 91{A6t+1 < (1 - ’Qc,lqbc)logé + MC(]- - ¢C) + ¢CACt + dl \/ 1-— ¢2Uc}
1—0(6= = 1)1{6 > 1} + E[Act11 < (1 = kie10e)l0gd + pe(l — ¢c) + ¢peler + din/T — §20.}]

My =

Similar results hold for asset excess returns R; ;11 — Ry 11

E[ M1 (Rigsr = Rppin)] =0,

Existence and uniqueness of the solution to the fixed-point problem for d;

In order to show that the fixed point problem in (28) has a unique solution, consider the function

h : R — R such that

L 14+ 0N (z + A)
A 09[1 —0(5— —1)1{6 > 1} + 95—&N(a:)]'

h(z) =z +05A—- B+

with A = ;—2—/1 — ¢20c and B = (1_\/“;’17%. For the function h(x), we have that
c,1Pc —¢20c

lim h(x) =400 >0 and lim A(z) =—o00 < 0.
o0 x}—oco

Therefore, because the function h(z) is continuous in R, there exists at least one solution to the
equation h(z) = 0 in (—o0,+00). Finally, even though it is hard to show uniqueness of solution
algebraically, Figure A shows that h(z) is strictly increasing for different values of 6 while the rest
of the parameters are kept constant and equal to the estimates from Table 2. Similar results hold

if 4 is fixed and I vary the rest of the parameters.
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Figure A. Uniqueness of the solution for d;

140N (24 4)
1-6(5=2—1)1{5>1}+65 - N (=

Figure A shows that the function hA(z) = z4+0.5A— B+ %log[ ) ] is monotonically increasing

in x as [ vary 6 and hold A and B fixed.

Appendix B Consistency of non-differentiable GMM estimators

In order to prove consistency and asymptotic normality of GMM estimators, standard applications
require differentiability of the GMM objective function. However, continuity and differentiability
break down when the GMM moment conditions include indicator functions. In this section, I use
the results in Andrews (1994) and Newey and McFadden (1994) to show consistency and asymptotic

normality for the GDA estimates, even if the GDA discount factor is not continuous.

Let z; be a vector of random variables, x a vector of parameters, q(z, x) a vector-valued function

and W a positive-definite, symmetric matrix. The GMM objective function is given by

Qo = E[q(zt,x)]/W E[q(zt, x)], (31)
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and its sample analog

Zq(zt,x)]/W[%Zq(zt,x)]. (32)

Let z¢ be the minimizer in (31), and Z7 the minimizer in (32). For the disappointment aversion

mOdelv 2t = [Act-i-l’ Actv {Ri,t+1}?:_117 Rf,t-‘rl] y L = [,UC? ¢CUE7 0—27 51 P 97 «, 5]7 and

ACtJrl — He

2
c

Acpy—pz—o
Aciy1Ac; — ug — qﬁcag
(logRy141)* — E[logRy41]* — (1 — p)* @202

MRy — 1

Q(Ztax) =

Mt,t+l (Ri,t-i-l - Rf,t-i—l) for i = 1, 2, ey — 1

Economic theory suggests that for disappointment averse investors 8 € (0, 1), while 6, «, p,
and § cannot assume infinite values, and are bounded away from infinity by real numbers By, B,
and B,. I also assume that Ac; is stationary and therefore y is a real number, ¢. takes values in
(—1,1), and o2 is a positive number. For s.; € (0,1) and Acy; stationary, it also follows that
1 — ¢eke,1 > 0. All these restrictions imply that the vector of parameters takes values in a compact
space X € R”. Finally, I assume that z; is characterized by a continuous probability distribution

function and a well-defined moment generating function V z € X.

Identification: I assume that the GMM objective function in (31) satisfies the conditions of

Lemma 2.3 in Newey and McFadden (1994), so that xg is globally identified:

1. E[q(z¢,20)] =0

2. WE[q(zt,z0)] # 0 for = # xo.

For the emprical part of this paper, I use the variance of the risk-free rate to identify p. Moreover,

for the first set of empirical tests, I restrict the value of the risk aversion coefficient « in order to
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address any concerns that 6 and o cannot be jointly identified.? Finally, I consider a grid of initial
values for the minimization of the GMM objective function to ensure that the simplex algorithm

does not capture local minima.

Consistency: For consistency of GMM estimators when the GMM objective function is not
continuous, the reader is referred to Theorem 2.6 in Newey and McFadden (1994). This theorem

requires that:

1. z; is stationary and ergodic

2. WA W, W is positive definite, and WE[g(z,z0)] = 0 only if x = x¢
3. X is compact

4. q(z,x) is continuous with probability one.

5. El[supsex||a(z:, )|[] < +o0

If all the above conditions are met, then 7 > zo. Stationarity and ergodicity are reasonable
properties for the random variable z; = [Act+1, Acy, {Ri,t+1}?;ll, R f,t+1] at the annual frequency.
The second condition is satisfied because the first-stage GMM weighting matrix is constant, and
equal to a diagonal matrix with prespecified elements. Moreover, according to the identification
assumption above, the GMM objective function has a unique minimizer xy which can be identified.
The third condition is satisfied because economic theory and stationarity of Ac;11 suggest that the
parameter space X is compact. The fourth condition is also satisfied because the only point of

discontinuity in (33) is

Act—i-l = (1 — ﬁc,1¢c)5 + Nc(l — ¢c) + ¢CACt +div/1— ¢20c-

However, this discontinuity is a zero-probability event Vx € X because consumption growth is a
continuous random variable. Finally, condition 5 above is satisfied because X is compact, and the

distribution of z; has a well-defined moment generating function Vz € X.

33See also the discussion in Newey and McFadden (1994, p. 2127) on the Hansen and Singleton (1982) model.
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Asymptotic normality: Theorems 7.2 and 7.3 in Newey and McFadden (1994) provide con-
ditions for asymptotic normality of GMM estimates when the GMM objective function is not

continuous. These conditions are

L. [% Zthl q(zt, x)]/W[% Zthl q(zt, $)} < infgex [% Zthl q(zt, x)]/W [% Zthl q(zt, x)}
2. W W, W is positive definite

3. 25 o

4. x¢ is in the interior of X

5. Elg(z,20)] =0

6. VT[S0 (e, 20)] 4 N (0, %)

7. E[g(z,x)] is differentiable at zo with derivative G, and G'WG is non-singular

8. for oy — 0, then

Vil| [ S8 g€ o) - [3 2L alerw0)] - Ela(z20)]||

=0

sup
[|lz—z0||<n 1+\/ﬁ]\x—on

If all the above conditions are met, then
VT (&1 — 20) % N(0,(GWG)\GWSWG(GWGE)™).

The first condition is related to identification. The second condition is satisfied since W is a
diagonal matrix with prespecified elements. The third condition is satisfied by the consistency
theorem above. Conditions 4, 5, and 6 are standard GMM assumptions. The seventh condition
is satisfied provided that the joint probability density function for asset returns and consumption
growth is continuous, and the moment generating function is well-defined. The critical condition

for asymptotic normality is condition 8, the stochastic equicontinuity condition.
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Theorem 1 of Andrews (1994) provides primitive conditions for stochastic equicontinuity. These
conditions are related to Pollard’s entropy condition (Pollard (1984)). Fortunately, the GMM
function for the disappointment model in equation (33) is a mixture of functions that satisfy this
entropy condition. According to Theorem 2 in Andrews, indicator functions, which are “type
I” functions, satisfy Pollard’s conditions. A second class of functions which also satisfy Pollard’s
conditions are functions that depend on a finite number of parameters and are Lipschitz-continuous

with respect to these parameters. These functions are called “type II” functions.?*

The GMM vector-valued function ¢(z:,z) in equation (33) consists of linear and exponential
terms, which, in turn, are functions of a finite number of preference parameters. Exponential
functions are only locally Lipschitz-continuous. However, the GMM function in (33) is Lipschitz-
continuous because the parameter space X is compact, and, therefore, the rate of change for all
exponential functions in (33) remains bounded. Overall, according to Theorem 2 in Andrews
(1994), the disappointment aversion GMM function in (33) includes terms that individually satisfy

Pollard’s entropy condition.

According to Theorem 3 in Andrews (1994), elementary operations between “type I” and “type
II” functions result in functions that also satisfy Pollard’s entropy condition. Hence, the disap-
pointment aversion GMM function in (33), which is a product of “type I” and “type II” functions,
satisfies the stochastic equicontinuity condition. Therefore, the GMM estimates for the disappoint-
ment model are asymptotically normally distributed. This discussion confirms that even though
q(z¢, z) in (33) is not continuous with respect to x, standard asymptotic results can still be applied
provided that certain regularity conditions are satisfied. These conditions are in general associated
with “continuity” and “differentiability” of the function E[q(z, z)] rather than the function g(z¢, )

itself.

Finally, even if g(z¢,x) is not continuously differentiable, we can still proceed with hypothesis
testing by replacing derivatives with finite differences. Theorem 7.4 in Newey and McFadden

(1994) suggests that the numerical derivative for %ZZ;I q(z¢, z) will asymptotically converge in

34Lipschitz continuity is also exploited in Theorem 7.3 in Newey and McFadden (1994) as a primitive condition
to show stochastic equicontinuity.
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probability to the derivative of E[q(z¢, x)]. For instance, let e; be the i*" unit vector whose elements
are all zeros except for the it" element which is 1. Also, let hy a small positive constant that
depends on sample size T. If hy — 0, as hpv/T — 0 and the conditions in Theorem 7.2 of Newey
and McFadden (1994) are satisfied, then

1 — i
3 a(z,) — (a2 + eihr) 5 o (33)

T pt hr

in which G; is the i*" element of the gradient of E[g(zs,z)]. According to this theorem, I can obtain
consistent asymptotic variance estimators using finite differences. However, a practical problem
with numerical derivatives is the choice of the perturbation parameter hp used in the denominator.

Unfortunately, econometric theory does not provide a clear answer to this problem.

Appendix C Bootstrapped test statistics for the GDA discount factor

In this section, I discuss the bootstrap methodology used to obtain confidence intervals and test
statistics for the disappointment model. Let z; = [Act“, Acy, {Ri7t+1}?:_11, Rf’t+1]. My sample
consists of {z1, ..., zr} observations. As in Hall and Horowitz (1996), I assume that z; is stationary,
ergodic, and that E[z;2;41%] = 0 for some k < +oo. Stationarity, ergodicity, and weak time-series
dependence are reasonable properties for consumption growth, the risk-free rate, and stock returns

at the annual frequency.

Following Kunsch (1989), I create m blocs of observations from the original data in order to
preserve the autocorelation and covariance structures in the data. Each block will have a length
equal to [ such that k-1 = T where k is an integer. I set the length of each bootstrap block
equal to 40 observations because long blocks of observations are required to accurately estimate
autocorrelations and covariances. Horowitz (2001) discusses alternative methods of resampling

dependent data as well as optimal selection for m and (.
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Let Z;, i € {1,..,m} be a block of observations from the original data, and in particular let

Zm ={2r—141, -, 21}

with [ = 40. Let {Z], ..., Z};} be a collection of B random samples generated by randomly drawing
blocks of observations with replacement from the set of the available blocks 71, ..., Z,,. According
to Efron and Tibshirani (1993, p. 162), 1000 replications are usually enough to compute standard
errors and percentiles. Each bootstrap sample, Z;, is the union of two blocks, Z; = Z; U Z;, and

has length T = 80.

Let z(b) be the t™* observation of the bootstrap sample b. For each bootstrap sample, we

minimize the GMM objective function, and obtain parameter estimates according to

T

T
q(zt, 27)] [% ZQ(Zt(b)’x) - %Zq(zt,:f::r)]. (34)

t:1 t=1 t=1

M’ﬂ

1 & 1
igf) = argming [T Z q\z (b)7
t=1

where @7 are the GMM estimates in the original sample. Following Hall and Horowitz (1996), the
bootstrap version of the bootstrap GMM objective function in (34) is recentered relative to the
population version to make sure that the bootstrap implements moment conditions that hold in
the population. After the minimization, the bootstrap process will result in a bootstrap collection

of parameter estimates (Jrgpl ), . .fcg,} 000)) and a bootstrap collection of GMM errors

( > 1(1( ), ,th Lq(z (1000)@%000)))

In order to show asymptotic normality of non-continuous GMM estimators in Appendix B, we

assumed that

1 T
Zq Ztva _>N(072% (35)
t:l
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and therefore

1 T , T d
T[5> alzn20)] ST [ D alz 20)] 5 X,

t=1 t=1

where X%K) is the chi-square distribution with K degrees of freedom, and K is the length of ¢(z, zo).
According to Lemma 4.1 in Hansen (1982) and p. 210 in Cochrane (2001), the covariance matrix

for the first-stage GMM errors is given by
/
plt G (T - G(GWG) G W) (T - G(EwE) W),
where G is the gradient of E[q(zt,wo)], and Y is the asymptotic variance-covariance matrix of

\/T[% ZtT:1 q(2t,%0)] if we did not estimate any parameters (Cochrane, p. 204).

If © and G are consistent estimates of S and G respectively, then
Sl GMM (1 G(EWE) W) S (1 - GEWE) e ),
which implies that

1 N
\/T[T ZQ(th%T)lSt GMM] i)N(O,Elst GMM)7
t=1

and

1

T[f Zq(zt’i,T)lst GMM]/(ilst GMM)—l[ Zq(zt’jT)lst GMM] iX%K_L)’

t=1 t=1

Nl =

where L is the number of parameters to be estimated.

When the number of observations is limited, asymptotic arguments fail. For instance, estimates
of the covariance matrix 15 MM ¢ould be biased, and Slst GMM would be singular. Furthermore,
since the disappointment model ¢(z, x¢) is not differentiable, $lst GMM 1] depend on the choice

of the perturbation parameter hp for the finite differences approximation of G (equation (33) in
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Appendix B). To a large extend all these issues can be addressed, if we use the bootstrap sample.

First, we can obtain an estimate of ¥ in (35) from the bootstrap sample as follows

T
Zq lst GMM]

t=1

ibwt = TVar

’ﬂ\*‘

We can then estimate Zéjgth M as

14 2\ e A A £ A 1. 5
ElSt GMM <I Gboot (GbootWGboot) Gg)oot W) Z]boot (I - Gboot (Ggoot WGboot) GZOOtW> )

boot

in which Gboot is the bootstrap estimate of the gradient of E[q(zt,aro)]. Finally, we can proceed

with hypothesis testing using the following statistics:

1. testing the entire set of moment conditions:

T
1 “ o w—1s, 1 ~
T[T Z q(z, &))" GMM]/(Eégf)tGMM) ' (= Z q(ze, &7)" GMM] 4 X%KfLy
t=1

under Hy : E[q(zt,xo)] =0,
2. testing subsets of moment conditions:

T
1 R
Zq 2, )15t CMM] L N (0, ASESE CMM AN under Hy @ AR [q(z1,20)] =0,
t
with A an M x K matrix,

3. testing individual moment conditions:

boot i

T
1 A *— 1% d
\/TT Z Gz, 1) " GMM) \/(EISt GMM)"= 5 N(0,1), under Ho : E[gi(z, x0)] = 0.
t=

The exponent * — 1x denotes the Moore-Penrose pseudo-inverse that adjusts the bootstrap covari-
ance estimator for recentering in (34), and for the fact that the blocks may not exactly replicate

the dependence structure of the data (Hall and Horowitz (1996), Chou and Zhou (2006)).
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Finally, if ﬁ:glf) is a bootstrap estimate, then, as long as &7 — zg ~ @g) — Zp, we can test the

significance of the GMM estimates of xg using confidence intervals that are based on the distribution

of the bootstrapped estimates i:glf)

w +(0) +(b) —
(20 € Bram E11-a0e oo = 1~ 20%.

(b)
T,a*%’

(b)

The confidence intervals [ &) _awo,] are corrected for bias using the bias-corrected method

in Efron and Tibshirani (1986).

Appendix D The relation between GDA preferences and safety-first portfolios
In this section, I show that disappointment aversion can be mapped into safety-first or conditional
value-at-risk portfolio problems.

Let R € [-1,400)™ be a random vector of n asset returns and Fr be the multivariate c.d.f.
associated with these returns. Let w € R be the vector of n portfolio weights. Define the first lower

partial moment of the investment portfolio as

B[wWR - wi{wR <) = [ (WR - p)dFn.

—00
with p equal to

oy 1 FA{W'R < pu}
1+ \E[wR < 4]

I (36)

,u:E[W

for some positive parameter \.
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Now, consider the following portfolio choice problem under Bawa’s (1978) safety-first criterion.

max E[w'R] s.t.

w

E[(WR — p)L{wR < u}] =0 (37)

n
Zwi = 1.
i

The above problem is equivalent to a portfolio choice problem in which the objective function is

based on conditional value-at-risk criteria (Rockafellar and Uryasev (2000)).

Using the Lagrange multiplier # > 0 for the safety-first constraint in equation (37), the portfolio

problem can be written as

max {E[W'R] + E[(WR — p)1{w'R < ,u}]} s.t.
iwi =1.

If we assume that the positive parameter A in equation (36) is equal to the Lagrange multiplier
0, the above problem is equivalent to the portfolio problem for an investor who is disappointment

averse, and whose preferences can be described by a utility function of the form

T, r>
U(z) = :

x4+0(x—p), x<p

with p given in equation (36) for A = 6.
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